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APRIL SALES HIT 400.000 UNITS 


29 Makes Draw Space in N. Y. Show 





Sparks 


Two New GM VPs 

In Seats of Mighty 

‘Pink’ Turns Pink 
‘Watch the Fjords Go By’ 


By 
Chris Sinsabaugh 








ARLOW CURTICE, general 
manager of Buick, and Paul 
Garrett, the corporation’s director 


of public relations, have been 
named vice-presidents of General 
Motors, an honor like being tapped 
for Skull and Bones at Yale. Or 
mebbe a reward for merit. To make 
room for them GM added two vice- 
presidencies, bringing the total up 
to 19. 

Which makes the roster read: 
Albert Bradley, Ernest R. Breech, 
Donaldson Brown, Marvin E. Coyle, 
Harlow H. Curtice, Ronald K. 
Evans, Lawrence P. Fisher, Wil- 
liam A. Fisher, Paul Garrett, 
Graeme K. Howard, Richard H. 
Grant, Ormond E. Hunt, Charles 
F. Kettering, Bayard D. Kunkle, 
R. Samuel McLaughlin, James D. 


Mooney, John Thomas Smith, 
Floyd O. Tanner and Charles E. 
Wilson. 


* * * 


THE NEW appointments fol- 
lowed the usual routine of the 
stockholders electing the directors 
at the annual meeting and the lat- 
ter in turn making any changes 
they thought necessary. In this 
case, though, they stood pat by 
re-electing the retiring officers but 
they added the two new vice-presi- 
dents. That’s how Curtice and 
Garrett ascended to the seats of 
the mighty, or what might be 
called GM’s Hall of Fame. 

S$ 6 & 
ANNOUNCEMENT of the two 
additions to the vice-presidential 
sroup caused confusion in the 
tanks of Buick dealers, I under- 
stand. Some went so far as to 
telegraph Bill Hufstader asking 
him if it meant that Curtice was 
leaving Flint. Reassurance came 


from the sales manager that this | 


meant that “Red” would be “vice- 
President in charge of continuing 
as general manager of Buick.” 
Which explanation was perfectly 
Satisfactory. 

Curtice unquestionably has earned 
this recognition by the high com- 
mand, for he has served GM con- 
tinuously since February, 1914. 
Coming out of school, where he 
had studied accounting and allied 
business subjects, he started as 
accountant for the AC Spark Plug 
0 in Flint. In one year he was 
comptroller. Then he was 21, the 
yungest executive in the automo- 
_ industry, it is claimed. Next, 
€ doubled in brass — assistant 

(See SPARKS, Page 23, Col. 1) 
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Ford, Mercury, Lincoln 


Join Other Makers 
At Palace Event 


DETROIT. — Allotment of 
space in the 41st annual 
national show Oct. 12-20 in 
New York, which is spon- 
sored by the Automobile 


Manufacturers Assn. with Alfred 
Reeves managing, was made 
Thursday. Allotment was based on 
the dollar volume of business done 
by each company as of the fiscal 
year ending Mar. 31. 

For the first time the entire 
American industry participated, 
with Ford, a non-member, coming 
in at the invitation of the AMA. 
Being a non-member, Ford did not 
pick its space until all the mem- 
ber companies had made their 
selections. Which put Ford, Mer- 
cury and Lincoln on the mezzanine 
in the Palace, with a _ separate 
exhibit for Ford commercial cars 
in the truck section. 

Applications exceeded the avail- 
able floor space by more than 9,000 
square feet. The allotments took 
care of 20 passenger car makes 
and nine makes of trucks. Extra 
spaces off the main floor were 
assigned to Buick, Oldsmobile, 
Chevrolet, Hudson, Cadillac, Plym- 
outh, Studebaker, Chrysler, Pack- 
ard, Nash and Pontiac. 

Those companies, which will par- 
ticipate in the Palace show, are: 

Passenger Cars—Buick, Cadillac, 
Chevrolet, Chrysler, De Soto, 
Dodge, Ford, Graham, Hudson, 
|Hupmobile, LaSalle, Lincoln- 
Zephyr, Mercury, Nash, Oldsmobile, 
Packard, Plymouth, Pontiac, Stude- 
baker, Willys. 

Commercial Vehicles — Chevro- 

(Continued on Page 2, Col. 1) 


Charles Y. Knight, 
| Of Sleeve-Valve 
| Fame, Dies at 72 


By Chris Sinsabaugh 
Editor, Automotive News 
DETROIT.—Charles Y. Knight, 
72, who had been out of the in- 
in the Mendocine Hospital in 
Pasadena, Calif., last Thursday. 
Mr. Knight will be remembered 
as the inventor of the sleeve-valve 
motor, which first was used in his 
Silent Knight car, built in Chicago 
in 1906. Owner of a Fournier 
Searchmont in 1901, the noise of 
the engine aggravated him so he 
experimented on his own hook. 
Financial editor of a Minneapolis 
newspaper at the time, he re- 
membered his kid days when he 
serviced the steam plant in his 
father’s sawmill. Applying the 
steam engine principles, he brought 
forth an automobile engine in 
|which the poppet valves were 
|eliminated and the sliding valve 
principle of the steam engine sub- 
| stituted. 
| This was 
(Continued on Page 2, 





accomplished by in- 
Col. 1) 


dustry for more than 20 years, died | 


Exhibit Planned} 








NEW VICE-PRESIDENTS of General Motors Corp. Harlow H. Curtice, left, 
general manager of Buick, and Paul Garrett, right, director of public relations 
for the corporation, were elected at GM’s annual meeting last week. Elections 


raised to 
corporation being re-elected. 


9 the number of GM _ vice-presidents, 


all other officers of the 


Users Demand Dissolution 
Of Barriers, End toDiversion 


By G. W. Kline 
Staff Correspondent 
LINCOLN, Neb. — Dissolution of 
trade barriers between states, 
higher standards of highway safety 
and a ban on the diversion of 
gasoline tax funds from highway 
construction, were some of the 
demands of the Midwest Highway 
Users’ Congress which held a 
three-day session here last week. 
Representatives of the transporta- 
tion industry from Iowa, Kansas, 
Colorado, Wyoming, South Dakota 
and Nebraska were present. 


W. R. Mowbray, of Lincoln, 
staged a “Wheels of Progress” 
parade Friday morning. Lincoln 
automobile dealers presented a pic- 
ture of the development of the 
industry by parading relics of the 
early days of motordom, followed 
by cars of the latest models. Sat- 
urday morning C. W. Koll mar- 
shaled a similar parade of trucks, 
transports and buses. 


H. H. Kelley, chief of section of 
the Safety Bureau, Motor Carriers, 


ICC, outlined rules for greater 
The Top Ten 
PASSENGER CARS 
First Ten in Registrations as 

Reported in AN Today: 
1940 1939 
Pos. Make Pos. 
1—210,882 Chevrolet 153,096— 1 
2—139,380 Ford 118,140— 2 
3—107,140 Plymouth 94,468— 3 
4— 68,450 Buick 51,371— 4 
5— 54,1387 Pontiac 37,652— 6 
52,899 Dodge 49,979— 5 
7— 47,149 Oldsmobile 35,033— 7 
8— 24,692 Chrysler 18,218— 8 
9— 23,825 Studebaker 12,034—12 
10— 21,275 Mercury 14,228— 9 


Total All Makes 


839,004 652,009 
For complete standings of all 
makes see Page 19, this issue. 





ling. Allman, 


highway safety. L. C. Allman, vice- 
president of Fruehauf Trailer Co., 
explained the manufacturer’s view- 
point on highway transportation 
needs. George L. Gray, represent- 
ing the National Highway Users’ 
Conference, advocated elimination 
of trade barriers and the promo- 
tion of greater highway usage. 
Definition of diversion, its causes 
and extent, effects and remedies 
were topics discussed Saturday 
afternoon at a roundtable meet- 
Gray, and Ted V. 
Rodgers, president of ATA, took 
part in the discussion. Thirty or- 
ganizations were represented. 


Output Indicates 
Slight Decrease 
In Dealer Stocks 


New War Flareup Seen 
As Unlikely to Affect 
Buying at Present 


By William C. Callahan 
Managing Editor 


DETROIT.—Just what ef- 
fect the new flareup of hos- 
tilities in Europe will have on 
domestic buying is a question 
which only the future can 
solve. It is pointed out here, how- 
ever, that the present thrust by 
Germany into the Lowland coun- 
tries had been accepted more or 
less as a foregone conclusion by 
the average American car buyer 
during the past several weeks, and 
for that reason may have little ef- 
fect on his spending intentions. 

Certainly it is true that during 
April the situation in Europe was 
no less threatening, following the 
German drive into Norway and 
Denmark; yet during that period 
sales of new cars and trucks re- 
mained at previous high levels. 
There was a leveling off of the up- 
ward curve that had featured the 
earlier months, but this was to 
have been expected as a normal 
seasonal trend which has shifted 
somewhat as a result of the change 
to fall model announcements. 

April sales at retail are esti- 
mated to have reached a mark of 
400,000 new cars and trucks, which 
would make this month the fifth 
highest April in the history of the 
industry. When consideration is 
given to the sharp peaking of sales 
which used to occur during that 
month, under the January show 
plan, the showing this year is even 
more impressive. Production dur- 
ing April is estimated at approxi- 
mately 445,000 units which, after 
making allowances for exports and 
sales to Canada, would indicate a 
slight decline in dealer stocks in 
the domestic market. 

Reductions in that direction were 
somewhat below what had been 


H. H. Hahn, secretary of the| expected, however. Comparison be- 


Nebraska Petroleum Industries 
committee, returned a spirited an- 
swer to Gov. Cochran, who had 
recently commented on the im- 
(See BARRIERS, Page 2, Col. 2) 





tween General Motors’ sales to 
dealers in the United States and 
sales by those dealers to consumers 
between the period of Sept. 1 last 
(Continued on Page 6, Col. 5) 


Wheeler-Lea Bill Doomed 
As House Votes Recommittal 


Special to Automotive News 

WASHINGTON.—After two years 
of pulling and hauling in Congress, 
the omnibus transportation bill, 
which seeks to assist the railroads 
of the United States, appears to be 
dead so far as this session is con- 
cerned. 

Late last week the House voted, 
209 to 182, to recommit the Wheel- 
er-Lea measure to the Senate and 
House conferees, and there seems 
to be slight hope action can be ob- 
tained before Congress adjourns, 
probably early next month. 

This turn of affairs leaves spokes- 
men of the motor trucking in- 
dustry in the capital quite un- 
moved, for they feel that the bill, 
if passed, would have no great ef- 
fect upon highway transport. 


Recommittal was brought about 
by the combined influence of cer- 
tain elements of rail labor, agri- 
culture and water carriers. These 
powerful influences succeeded in 
inducing the House to instruct its 
conferees to fight for reinstatement 
of House amendments, which were 
stricken in the conference report. 

These amendments would require 
the ICC to obtain assurance, be- 
fore approving railroad consolida- 
|tions, that no jobs would be 
|eliminated, would permit water 
lines to reduce rates to meet rail 
| competition so long as tariffs were 
| compensatory, and would guaran- 
|tee that farm products moving to 
| seaports would enjoy the same low 
rail charges applicable to manu- 
‘facturers destined for export. 
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19 Makes Allotted 


Space in N. Y. Show 


(Continued from Page 1) 


let, Dodge, Divco, Ford, Hudson, 
Plymouth, Pontiac, Studebaker, 
Willys. 

Space for accessory exhibits will 
be assigned May 25, when it is 
expected that all the preferred 
spaces will be taken in that sec- 
tion set aside for trailers, engines, 
parts, accessories and shop equip- 
ment. 

A departure from past practice, 
one which is expected to be inter- 
esting to the public, was announced 
by Reeves. First, there will be free 
space given for a display of old 
cars, great granddaddies of the 


Charles Y. Knight, 
Of Sleeve-Valve 
Fame, Dies at 72 


(Continued from Page 1) 


serting between the piston and the 
cylinder bore two sleeves operated 
by eccentrics (the angular dif- 
ference between eccentrics giv- 
ing the desired timing), the sleeves 
having ports in the upper end so 
located that on the compression 
stroke they passed over a “head” 
fastened to the top of the cylinder 
and projecting down into the inner 
sleeve, the volume between the 
lower part of the head and the top 
of the piston being the compres- 
sion space. 

By having an intake port from 
the carburetor on one side of the 
cylinder and an exhaust port on 
the other, the relative positions of 
all ports were such as to make the 
exhaust open when the lower edge 
of the exhaust port on the inner 
sleeve passed down below the lower 
edge of the head into the com- 
bustion space. The exhaust was 
closed by the upper edge of the 
exhaust port on the outer sleeve 
passing beyond the lower edge of 
the cylinder exhaust port. 

The intake opened when the 
sleeve ports on the intake side 
started to register with one an- 
other and the intake closed by the 
lower edge of the intake port on 
the inner sleeve passing the lower 
edge of the head. The compression 
part of the cycle was when both 
ports of the inner sleeve were 
above the lower edge of the head. 

The Silent Knight car was short- 
lived. Knight could not interest 
other American manufacturers in 
his engine, so he went to England, 
where the Daimler company took 
it up. Several other European fac- 
tories followed suit. English royalty 
gave it their approval by buying 
Knight-engined cars. 

But it remained for the late John 
N. Willys to make the deal with 
Mr. Knight which brought the en- 
gine back to this country. For 
several years, after having been 
put in several American cars like 
the Stearns, Columbia, Stoddard- 
Dayton and others, it looked as if 
it might supplant the poppet valve 
type. Its popularity waned, how- 
ever. Mr. Willys fought hard and 
earried a Knight-engined car in 
his Overland line until he passed 
out of the picture at Toledo some 
10 years back. 





CHARLES Y. KNIGHT 


present crop, vehicles like the 
Duryea, Haynes, Winton, etc. 


A second tieup with the past 
will be a section in which each 
manufacturer, if he so desires, can 
show the first model he built. And 
there is to be a “famous car” sec- 
tion, eligible for which will be cars 
that have helped make history— 
like the Thomas which won the 
round-the-world race, the Locomo- 
bile which was the first American 
car to win the Vanderbilt road 
race, etc. 


Even later-day heroes are not 
barred; therefore it will be possible 
for Studebaker to display there 
its Champion which ran from 
fair to fair last year and wound 
up with 15,000 miles on the Indian- 
apolis speedway, and for Hudson 
to show its cars which set stock 
car records on the salt beds at 
Bonneville, Utah. These are cited 
because they represent the type 
that earns a place in the “famous 
car section.” 


Argentine Govt. 
Adds $4,000,000 
For Car Imports 


WASHINGTON. — The Argentine 
government has granted an addi- 
tional exchange quota of $4,000,000 
to cover the importation of auto- 
mobiles from North America this 
year, the U. S. commerce depart- 
ment was advised last week by 
the American embassy at Buenos 
Aires. 


To come under this quota, con- 
cession shipments must arrive in 
Argentina before Dec. 1. The free 
market rate will apply and no 
treasury notes are involved in this 
allotment. 


Simultaneously there comes from 
Melbourne word that the minister 
of customs of Australia has ordered 
a new North American quota for 
motor vehicle chassis in place of 
the existing separate quotas for 
Canada and the United States. The 
combined quota, adopted at the re- 
quest of importers whose principals 
have plants in both countries, com- 
prises 27,465 cars and 1,091 trucks 
for the year. 


The lower duties on Canadian 
chassis are expected to enable 
importers from Canada to reduce 
prices in Australia. 


Barriers 


(Continued from Page 1) 
portance of the railroads in sup- 
porting “schools and other agen- 
cies of government; Nebraska is 
particularly fortunate in having 
two railroads which are the state’s 
largest taxpayers.” Hahn declared 
that, according to the Nebraska 
Railroad Assn., all Nebraska rail- 
roads paid in taxes in 1938 was the 
sum of $3,401,917. 

In the same year the highway 
users paid in gasoline taxes alone 
$11,000,000, and nearly $5,000,000 in 
registration fees, licenses, wheel 
taxes and property taxes, he 
pointed out. 

“Approximately $4,000,000 was paid 
in federal excise taxes,” concluded 
Hahn, “so just who is the state’s 
largest taxpayer?” 





Warner’s Overdrive 


Held ‘Not to Infringe’ 
CHICAGO. — The Warner over- 
drive transmission was held “not to 
infringe,” in an opinion handed 
down by Judge Schoonmaker, sit- 
ting in the federal district court 
at Pittsburgh. 

Suit had been brought by Julius 
E. Foster as assignee of a United 
States Letters Patent issued to 
Mottlau. Foster had brought suit 
against Chrysler Corp. and associ- 
ated companies as co-defendants. 
The suit was defended by counsel 
representing Borg-Warner Corp., 
parent company of Warner Gear 
division. 


‘Dealers Tell Me,’’ by William C. 


Callahan, is an open forum for the ex- 
| pression of dealers’ opinions. It ap- 
pears weekly in Automotive News. 
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PRIL sales of automobiles and 
B tracks are estimated to have 
hit a@ mark of around 400,000 units. 
This would be most encouraging 

re it not for complaints from 

dealers that wild-trading and 
pver-allowances have wrung all the 
rofit out in passing through the 
ylume wringer. I don’t think it is 
wite as bad as that, but some of 
the advertising and sales methods 
that have been employed during 
these heavy selling months cer- 
tainly smell of popcorn, peanuts 
and hotdogs. There is even the 
suggestion, in some tactics, that the 
proverbial barker and the man 
with the magic shells will soon be- 
ome, if they have not already 
an accepted adjunct to 


ome, 
: retailing of automobiles. 
* * * 
Advertisements proclaiming 


that “We are the wildest traders 
in town,” “We've gone crazy,” 
“Write your own ticket” and 
other efforts of the same ilk, in 
my estimation, stimulate shop- 
, encourage chiseling on the 
part of the buyer, create a gen- 
eral lack of confidence on the 
part of the buying public and re- 
duces what could be the digni- 
fed business of selling automo- 
biles to the level of the hurdy- 
and the clown. P. T. Bar- 
num had that peculiar faculty for 
fooling people in a pleasing way. 
Most of his hoaxes were so naive 
and inoffensive that people 
focked around to marvel at the 
manner in which he could make 
such a simple thing as backing a 
horse into a stall seem complex, 
miraculous and marvelous by 
billing it as the freak horse with 
his head where his tail ought to 
be. People as yet, and may I re- 
peat “as yet,” have not come to 
associate the automobile busi- 
ness with that type of promotion. 
Ieven doubt that their reactions 
will be as favorable to our own 
crop of amateur P. T.’s. 
ok * * 


Vhat to Do? 


OW just what we can do about 
4. this collectively becomes more 
and more obscure in the light of 
recent court decisions and consent 
decrees entered into by other in- 
dustries. Just now I must confess 
a almost complete confusion and 
a waning confidence in my pre- 
viously expressed opinion that this 
industry can get together and iron 
wt its own difficulties, without 
rimning amuck of some clause or 
another of our anti-trust laws. 
Whether the present clamor for 
the enforcement of these laws is 
designed to create a new heaven 
for the consumer, regardless of the 
‘ost to the producer and seller, or 
fit is directed at creating such an 
aimosity toward them in the hope 
that this animosity will lead to a 
demand for their repeal, remains 
be seen. It is evident, though, 
that those pressing for enforce- 
ment of these laws in the consumer 
interest have apparently discounted 
the fact that consumers also are 
toducers and vice-versa. If we 
teate a competitive situation so 
chaotic that the profits from pro- 
luction and distribution are dis- 
‘pated, I am afraid we would 
‘quidate our consumers along with 
the profits. 
Up to now I have felt that the 
‘arious units of our industry 
could get together and discuss 
Problems which I feel, if left un- 
‘orrected, will mitigate against 
the public interest. But in the 
recent oil suit decision the United 
Sates supreme court issued a 
tuling which makes this action 
waeet to question. The court 
‘ld that it was immaterial 
Whether agreements arrived at in 
‘uch conferences were effected. 
-— Parties involved may be 
eae guilty of conspiracy 
the ground that an agreement 
> © this or that had been 
ned In other words, if manu- 
rers and dealers should get 
a and arrive at some plan 
- ~ Would halt over-allowances 
Used cars or discounts on new 


eaters toll MC « eo 


By William C. Callahan 


AUTOMOTIVE NEWS, MAY 13, 1940 


cars, Whether or not the agree- 
ment was ever put into effect, 
they might still be judged guilty 
of conspiracy. If this is true, 
then there probably would be no 
test of whether the plan agreed 
upon was for or against public 
interest. 


* * * 


Root of Trouble 


“ATOW there seems to be no ques- 

tion that this wild-trading and 
over-allowance is the real root of 
the dealers immediate trouble re- 
gardless of what its cause may be. 
It has been suggested that manu- 
facturers should build fewer cars, 
that the market is being pressed 
beyond its limits to absorb. The 
result of this is said to be that, 
instead of dealers realizing the 
profit that should accrue from the 
sale of a new car, they are forced 
to pay for placing the car on the 
market, either in an over-allowance 
for the used car or directly from 
their reserves. But then we have a 
consent decree entered into by 
container manufacturers recently, 
under which the first stipulation is 
that manufacturers are enjoined 
from agreeing “to limit production 
of corrugated or solid shipping 
containers to _ predetermined 
quotas.” Now, if over-production is 
a cause, and I say if, it would seem 
beyond the bounds of commonsense 
to expect that either General Mo- 
tors, Chrysler or Ford _ should 
agree with its own dealers to cut 
production to a stipulated percent- 
age, while other manufacturers 
would be free to increase theirs to 
whatever figure they thought the 
market would bear. I don’t think 
that any of the motor manu- 
facturers would agree to a pro- 
rationing of the market, but I 
do not think that production could 
be reduced with equity to all con- 
cerned, except through an agree- 
ment that each manufacturer 
would reduce his output by a 
stipulated percentage—and this 
would be illegal. 

* ~ * 

Now in this same containers’ 
code there is a stipulation which 
applies to manufacturers but 
might easily apply to automobile 
dealers. Manufacturers in that 
industry agreed to refrain from 
“using or promoting the use of 
an estimating manual, or any 
other handbook or device for the 
purpose of fixing or maintaining 
the prices of such containers.” 
The whole picture seems to be 
aimed to promote a dog-eat-dog 
competition, and the responsi- 
bility for continuation in busi- 
ness seems to be thrown more 
and more into the lap of the in- 
dividual dealer, and constructive 
co-operation is subject to sus- 
picion. 

ok * * 


Typewriter Code 


HILE we are on this, let’s 

take a look at the typewriter 
industry code as contained in the 
consent decree entered into by the 
manufacturers in that industry. 
Manufacturers collectively are en- 
joined against agreeing or conspir- 
ing to: “Fix or determine the 
prices to charge in the sale of a 
typewriter or the trade-in allow- 
ances to be granted on the sale of 
used typewriters. 

“To maintain or adhere to uni- 
form prices or allowances in the 
sale of typewriters, 

“to make uniform changes in 
prices or allowances in the sale of 
typewriters, 

“to prevent, obstruct, retard or 
restrain any change in the prices 
or allowances in the sale of type- 
writers, 

“to refrain from competing with 
each other in the sale of type- 
writers, 

“to break up or otherwise remove 
| permanently from the market the 
| used typewriters of any manu- 
|facturer traded in on the sale of 
'a new typewriter, for the purpose 
lof eliminating the competitor from 
(Continued on Page 11, Col. 1) 
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Wild Trading Nullifies Sale 


—~* Seattle Volume 


% ER 


i eetonsetebne 


OFFICERS OF BUFFALO Automotive Trade Assn. were re-elected at the 
annual meeting. They are, standing, left to right, Harry D. Elliott, secretary; 


Ralph A. Young, treasurer. Seated, P. 


vice-president. 


J. Hunt, president, and J. C. Crosby, 


Hunt Cites Urgent Need 


For United 


Special to Automotive News 
BUFFALO. — Rapidly changing 
conditions in the retail automobile 
business in general presents such 
a complexity of problems that it is 
essential that dealers co-operate 
more closely with their association 
to obtain action toward solving 
these problems. 
This was the 


April Sales Near 
An All-Time Peak 
In Chicago Area 


CHICAGO.—April new car regis- 
trations of 14,881 units in Cook 
county came close to making that 
month the largest in history. It 
was the biggest April and was sur- 
passed only by July, 1937, when 
the total hit the 14,964 mark. 

Tabulations released by the 
Bureau of Motor Advice also show 
that last month’s total compared 
with 14,669 in April, 1929, the 
previous peak for the same period. 
A year ago, the April total was 
12,261. A sharp gain was also 
recorded over the March figure of 
11,643 this year. 

Chevrolet led the field with 3,057 
units. Plymouth held second in 
standings with 2,160. Buick was in 
third with 1,600, Ford in fourth 
with 1,495, Pontiac in fifth with 
1,288, and Dodge in sixth with 1,062. 

Seventh place went to Oldsmobile 
with 932, eighth to Packard with 
482, ninth to De Soto with 464, 
and tenth to Chrysler with 436. 

Others in the order of their 
totals were Mercury with 415, 
Studebaker 396, Hudson 372, Nash 
312, Cadillac-LaSalle 244, Lincoln- 
Zephyr 111, Willys 53 and Gra- 
ham 1. 


declaration of 


ICC to Hear Arguments 


On Rail - Truck Rights 
WASHINGTON.—The full Inter- 
state Commerce Commission on 
May 16 will hear oral argument 


why it should reconsider its orders | 
motor carrier rights to | 


granting 
three railroads or their trucking 
affiliates, on the carriers’ petitions 
for removal of restrictions which 
stipulate that freight hauled by 
motor carrier affiliates must have 
a prior or subsequent movement by 
rail. 

The lines involved are the Sea- 
board Air Line, Kansas City South- 
ern Transport Co. Inc., and the 
LandA Motor Lines (Louisiana & 
Arkansas railroad affiliate). 


Dealer Action 


Percy J. Hunt, president of Buffalo 
Automotive Trade Assn., in his 
annual report to members at the 
annual dinner meeting in Hotel 
Statler here May 6. Hunt also 
stressed the need for a strong 
state dealer association, urging 
that a large Buffalo delegation 
attend the Empire State Assn. 
meeting in Syracuse in June. 

Hunt reported that associate and 
registration memberships of the 
association have gained consider- 
ably during the year and that a 
recent membership drive brought in 
nine new members for the new 
fiscal year. He also reported that 
much time was spent on the 
Wages and Hour bill, with favor- 
able results. 

Another speaker was Treadwell 
K. Berg, manager of Empire State 
Automobile Merchants’ Assn. The 
membership elected the following 
new directors: James C. Crosby, 
Ralph A. Young -and Harry D. 
Elliott. 

Hunt was re-elected president of 
the association for the coming 
year. The following officers also 
were re-elected: Crosby, vice-pres- 
ident; Elliott, secretary and Young, 
treasurer. 

Four holdover directors are: 
Hunt, George C. Ostendorf, Frank 
J. Kloepfer and V. J. Lacke. Lacke 
is finishing out the unexpired term 
of D. J. McNerney, who recently 
left the city. More than 100 per- 
sons attended the meeting. 





| 


Up But Dealer 
Profits Missing 


SEATTLE.—First third of 1940 
has resulted in a splendid volume 
of new car sales for dealers in 
this area, and 1940 can be classed 
among the “good years” from this 
standpoint. 


But from the profit standpoint, 
the record is not so good. 


Too wild trading, attributed to 
factory pressure and the dealers 
falling for it, is the basic reason 
for “no profits” in the face of 
good volume, it is reported. 


The alleged pressure is really 
developing a more or less chaotic 
condition and consequently many 
“crazy” deals. One dealer showed 
this AuTomoTive News correspond- 
ent a copy of a contract — given 
by another dealer — where the 
terms were such that the buyer 
would always owe more than the 
car is worth. 

In speaking of the state situa- 
tion, R. P. Lewis, Nash distributor 
and president of Seattle Automo- 
bile Dealers Assn., said that in 
the smaller towns dealers are not 
affected to the extent that they 
are in the larger centers. 


“Dealers should now be in a 
position to do business in such a 
way that they can lay up a re- 
serve,” advised Lewis. “This re- 
serve would appear to be a wise 
financial move, so as to be pre- 
pared for periods when business 
is not up to the brisk standard 
of this year.” 

Used car stocks in Seattle are 
not greatly out of line, in spite 
of the wild trading. Some inven- 
tories, in fact, are lower than a 
year ago. However, the classified 
ads indicate that other dealers are 
not so fortunate. Prices are quite 
stable. 


Used car sales have been spotty. 
Some weeks — or days — show 
excellent business; others are quiet. 
Spring, with its fishing, vacation 
and touring season at hand, is 
stimulating used car demand. 
However, this demand is not steady 
or sustained. 


Graham Promotes 


Field Personnel 


DETROIT. — New appointments 
in the wholesale organization of 
the Graham-Paige Motors Corp. 
are announced by August Johnson, 
executive vice-president. 


Promotion of Alan Rourke from 
district representative to district 
manager, with headquarters at 
Boston, was announced. Rourke 
will have charge of the entire New 
England territory, where his activi- 
ties have centered since entering 
the automobile industry in 1920. 
He joined the Graham organiza- 
tion in 1926. 


Other appointments include Mil- 
ton B. Frumkin as district repre- 
sentative in the Des Moines terri- 
tory, A. H. McConnell as Dallas 
district manager and James P. 
Cory as district manager at Chi- 
cago and Kansas City. 





BILL BLEES, general sales manager of Nash, conducted a business session 
with dealers and field men of the Cincinnati district at the Hotel Gibson last 


Tuesday. Left to right are, C. A. Tiedeman, 


Harold Houghton, Cincinnati zone 


manager and Blees. 


Great Lakes regional manager; 
They are inspecting a 


miniature model automobile racer assembled by Houghton’s son. Cincinnati is 


a hotspot right now on boys’ 


model racing clubs, and the championship will 


| be decided in a big round of racing events. 
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One sacred pledge we make our friends here and 
now. This publication, God willing and so long as 
it is in our charge, will never champion the cause 
of any individual or any corporation which is not 
for the best interests of the automotive industry as 
a whole. Nor will its columns be used to spread 
gossip or inflame prejudice. It will confine itself to 
the upbuilding of the industry it is pledged to serve, 
wholly through the dissemination of NEWS which 
is timely, authentic and of value.—(AN 6-10-1933). 
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Cramping the Carriers 
ae there is more than mere happenstance in the 
encircling band of truck regulations and limitations 
which have grown up in the states neighboring Michigan, 
was graphically brought out last week in a chart prepared 
by the Automobile Manufacturers Assn. 

For instance, Pennsylvania has enacted a law which is 
designed purely to drive the truckaway methods of new car 
delivery off its highways. Pennsylvania forms a block from 
the Atlantic to the shores of Lake Erie. Cars shipped by 
boat from Detroit to Buffalo can efficiently serve New Eng- 
land, but the trip to lower New York and New Jersey is 
thus made more round-about and expensive. West Virginia 
has a similar law, which will become effective this year. 
West Virginia and Pennsylvania border on each other so 
that the blockage there to points in Maryland, Virginia, 
District of Columbia and parts of the Carolinas is complete. 
Kentucky, which borders on West Virginia to the west, 
killed a similar law last year but the over-all limit on 
trailer and semi-trailer combinations there now is 30 feet, 
so that truckaways are practically taboo unless of special 
design. Illinois borders Kentucky to the northwest, extend- 
ing to the tip of Lake Michigan. Illinois has a 35-foot limit 
on trailers and tractors. 

Hemmed in behind this circle of state regulations, truck- 
ing of new cars from Detroit can be practically limited to 
Ohio, Indiana and Michigan. Shipping to points outside of 
the circle, except through the lake ports of Wisconsin and 
upper New York, can in this way be forced back to the 
railroads. We know, of course, that the rails would sponsor 
such laws only to protect the inhabitants of the states in 
which they have been enacted. The laws themselves state so, 
and the legislatures which passed them agree that they 
are safety measures pure and simple. But we still are in the 
dark as to what methods were used to ascertain that these 
vehicles were a greater hazard and more prone to accident 
in those particular states than in the remaining 44 states. 


Monopolies 

ore is considerable paradox in current interpretation 

of our anti-trust laws, which we must confess is growing 
more confusing. Manufacturers and their dealers in one in- 
dustry after another are being brought to book when ever 
they attempt to stabilize prices or correct practices within 
their groups that threaten the very foundations of their 
business. Even a discussion of plans where an agreement is 
reached may make them guilty of conspiracy. 

Yet we have Congress exercising its right in legislation 
by passing a wage-hour bill, which would fix the price of 
labor and the maximum of hours. We have labor unions, 
encouraged under the Wagner Act, joining workers together 
in cliques to establish and fix rates of pay and hours of 
work. We have endless consumer groups undermining indus- 
try by, in many cases, scurrilous attacks on its products, 
policies and advertising which are based upon pure misin- 
formation if not fabrication. 

Yet if a group of businessmen get together in an effort 
to devise a plan, which will help them conserve their profits 
in order to be able to meet the demands of labor, to adopt 
policies which will raise their industry above possible taunt 
from consumer groups and make restrictive legislation un- 
necessary, they are conspirators. They are brought to book 
and forced to sign consent decrees agreeing not to do what 
they probably have not done. 


By GEORGE M. SLOCUM 


ENCOURAGE Every means of 
HIGHWAY transportation in 
TRAVEL! the United States is 

laying a barrage of 
publicity this year to capture the 

60,000,000 or more people who mi- 

grate on vacation or for other 

reasons from one part of the coun- 
try to the other. Railroads are 
again offering a circle tour includ- 
ing the New York and San Fran- 
cisco fairs at an amazingly low 
cost. The bus lines are carrying 
four-color spreads in national 
magazines offering their comfort at 
still lower cost. The airways, 
buoyed by their last year’s safety 
record, are making new friends for 
flying. I think it’s high time the 
automotive industry (and I include 
the car manufacturers, the tire, 
battery and oil companies and 
their dealers, when I speak of the 
industry) that we meet this com- 
petition face to face with an active 
campaign of promoting travel by 
automobile. 

* * 

This matter of touring by auto- 
mobile has had more to do with 
the purchase of new cars, acces- 
sories, servicing and supplies than 
perhaps most of us are inclined to 
credit it. We base our estimate of 
the amount of touring on the con- 
gested highways of a Sunday 
afternoon, forgetting that 99 out of 
every 100 cars we pass are local 
cars on short distance errands. The 
railroads have been carrying on a 
particularly insidious campaign 
and in California, along the main 
highways from Los Angeles to San 
Francisco, I saw giant billboards 
placed where no motorist could 
miss them, reading, “Next time, 
take the train and relax” and “You 
get there safer and cheaper when 
you ride the trains.” We cannot 
laugh off the fact that in New 
York where transportation is quick- 
est and cheapest there is the 
smallest per capita ownership of 
automobiles. 

* # 

There are many ways to encour- 
age travel by automobile. Nash, 
for example, in copy it has run in 
magazines and newspapers in the 
past year has tried to bring back 
the glamor of the highway and the 
thrill of driving along the line set 
by Ned Jordan, in his famous 
“Somewhere West of Laramie” ad- 
vertisement. Whether or not you 
agree that this kind of advertising 
helps sell a particular line of auto- 
mobiles, you must agree it helps 
the industry. If style, pride of 
ownership, the thrill of the road 
and convenience and economy in 
getting long distances were not 
major factors in the sale of auto- 
mobiles, we Americans would drive 
our cars twice as long and the an- 
nual production would be retarded 
proportionately. 

Kk * * 

Many of the passenger car manu- 
facturers now provide illustrated 
monthly magazines which are sold 
to their dealers for direct distribu- 
tion to car owners. Some of them 
compare favorably with the best 
national magazines and _ circula- 
tions of a half million or more are 
not uncommon. I have looked these 
over and my general criticism 
would be that there is not enough 
space devoted to the very subject 
we are discussing. I would guess 
that the total circulation of these 
various factory-sponsored publica- 
tions is over three million. Think 
of the influence they could be to 
encourage touring, to point out its 
economies, its convenience and its 
luxury on our modern highways! 

* ES * 


California newspapers are still 
famous for their Sunday automo- 
bile sections, which instead of be- 
ing mere re-hashes of sales records, 
factory personnel changes and 
general trade gossip, (which is a 


common criticism of most eastern | 


columns) they are devoted to sub- 
jects in which the car owner is in- 
terested. Where to go—how to get 
there—and how much it costs! Re- 
cently, when a Los Angeles Sunday 


paper printed a four-color cover of | 


a blossom-time district nearly 200 
miles away, it was estimated more 
than 200,000 people followed the 
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Play Ball! 


In This Corner— 


‘Dealers and the ICC. .° 


The views expressed in this column are those of our readers. 
Anonymous contributions will not be accepted but confidence will 


be observed upon request. 


| Freight Charges 

We understand that it is against 
the ruling of the Interstate Com- 
merce Commission for a dealer to 
charge his associate dealers any 
more than the actual freight or 
transportation charges. 

We understood, indirectly, that 
there was a suit pending against 
the distributor by one of his deal- 
ers on account of over charge on 
freight. We would appreciate any 
information that you might have 
on this subject.—R. B. Ingman, 
Miami, Fla. 

Epitor’s Note: We can find no 
ruling which would apply in this 
case. Charges between dealer and 
associate dealer do not come under 
the jurisdiction of the ICC. Any 
carrier subject to the rules of ICC 
could be brought on the carpet for 
charging other than _ scheduled 
rates. But if, for instance, a dealer 
charged his associate dealer at a 
less than car-load rate, while he 
himself paid only the car-load rate, 
the dispute would be between the 
dealer and his associate alone. 


Driving 

Sorry I didn’t have an opportun- 
ity to see George Slocum when 
he was on the coast. I enjoyed 
reading all his reports in “Word 
in Edgewise,” except the one in 
which he told us how terrible 
was the driving in Los Angeles. 
I agree with him based on my 
first reaction to that driving; but, 
since living out here 10 years, I 
am doubtful if any more accidents 
occur than is the case where a 


road map which appeared in the 


paper. This idea of encouraging the | 


newspapers to improve the auto- 
mobile sections is an old fetish of 
Automotive News. We believe the 
lack of interest on the part of 
manufacturers and even dealers in 
some instances, “killed the goose 
that laid the golden egg.” We 
should never forget that funda- 
mentally we are in the transpor- 
tation business and that we are up 
against some bright minds and 
some stiff competition which will 
bear watching.—G. M.S. 





left turn is not permitted until 
the on-coming traffic is cleared. 
This certainly keeps traffic moving 
more rapidly. 

I believe Mr. Slocum will agree 
with me that the activity of the 
automobile and the way to 
gauge that is gasoline sales 
based on the per thousand popu- 
lation, is the real way to determine 
how dangerous are the highways. 
—Verne Orr, vice-president, Chrys- 
ler Motors of California, Los 
Angeles. 


Enjoyed 

“We certainly enjoyed the oppor- 
tunity of being a contributor to the 
AUTOMOTIVE News that commemo- 
rated Studebaker’s 88th anniversary 
and Champion’s first birthday. We 
are more than proud that we have 
been a supplier to the Studebaker 
Corp. for the past several years 
and wish them all possible success 
and believe they have achieved out- 
standing attainments in their line 
of cars. Congratulations to you on 
this Studebaker anniversary num- 
ber.’”’ — Glenn M. Brown, assistant- 
to-president, Ryerson & Haynes, 
Inec., Jackson, Mich. 


MAY 
16-17—Houston. Texas Automotive 
Dealers Assn. annual meeting. 
18-25—Tulsa, Okla. International Pe- 
troleum Exposition and Congress. 
JUNE 
9-14—White Sulphur Springs, W. Va. 
SAE Summer meeting (Greenbrief 
Hotel). 
10-13 — St. Louis (Jefferson Hotel). 
Automotive Engine Rebuilders 
Assn. annual convention. 
17-18—Caesar’s Head, 8S. C. South Caro- 
lina Automobile Dealers Assn. an- 
nual conclave. 


| 24-25—Syracuse, N. Y. (Onondaga Ho- 


tel). Empire State Automobile Mer- 
chants Assn. annual convention. 
OCTOBER 

12-19—New York (Grand Central Pai- 
ace). National Automobile Show. 

12-19—Detroit (Convention Hall) Auto- 
mobile Show. 

19-26—Pittsburgh (Hunt Armory). An- 
nual Automobile Show. 


| 26-Nov. 83—Chicago (International Am- 


yhitheatre). Chicago Automobile 


Show. 
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"THE BEST PROOF OF MERIT IS CONTINUED SUCCESS” 





Keys that look about alike may open 
entirely different kinds of doors. And 
dealer franchises are like keys that way. 

The Chevrolet franchise is the key 
to confidence ... through the Dealer 
Committee System; to protection... 
through the Territory Security Plan; 
and to stability... through the Quality 
Dealer Program, and Chevrolet’s 
Post-Graduate School of Modern 


Merchandising and Management. 


CHEVROLET MOTOR DIVISION, General Motors Sales Corporation 
DETROIT, MICHIGAN 
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Stocks, Sales ‘Satisfactory’, 


10,000 Dealers Tell NUCMR 


By Mel Adams 
Staff Correspondent 

CHICAGO—One of the most 
comprehensive surveys ever under- 
taken has just been completed by 
the National Used Car Market Re- 
port, which announces, after con- 
tacting 10,000 dealers, the present 
size of stocks on hand, the con- 
dition of the used car market, and 
the outlook for the future are 
“generally satisfactory.” 

“Favorable responses far ex- 
ceeded the _ unfavorable,” com- 
mented G. A. Leukhart, general 
manager of the organization. “This 
is true in each of the four areas 
covered by our survey. The dealer 
body as a whole is optimistic re- 
garding used car sales, inventories 


Chevrolet Sales 
In April Exceed 
Total for March 


DETROIT. — Chevrolet dealers’ 
retail sales of new passenger cars 
and trucks in the final 10 days of 
April held to the strong upward 
course set throughout the year, 
according to William E. Holler, 
general sales manager. April sales 
were up 41 percent over April, 
1939, and substantially ahead of 
the total reported for March, 1940, 
which in turn was the best month 
since April, 1937. 

A total of 108,362 new passenger 
cars and trucks were sold in April, 
the report showed. Sales in the last 
10 days were 39,976, a gain of 33.7 
percent over the same period last 
year and an increase of 12.6 per- 
cent, or 4,485 units, over the pre- 


At N.Y. Show Drawing ‘ 
































and prospects despite heavy sales 
of new automobiles this year.” 

Leukhart stressed also that the 
survey, conducted on a nationwide 
basis, included large, medium-sized 
and small dealers handling all 
makes of cars. In no instances, he 
added, were they specially selected 
for the purpose. 

Here is what the returns from 
the dealers disclosed by sections: 
Eastern area: Used car market 
conditions: 73.1 percent, good or 
average; 7.7 percent, excellent; 19.2 
percent unfavorable. Used car 
stocks: 46.2 percent, average; 53.8 
percent, ample to large. Outlook 
for used car market: 53.6 percent, 
no change in sight; 42.3 percent, 
improvement; 4.1 percent, unfavor- 
able. 

Southern area: Condition of 
market: 84.6 percent, good or aver- 
age; 8.1 percent, excellent; 7.3 per- 
cent, unfavorable. Stocks: 46.1 per- 
cent, average; 53.9 percent, ample 
to large. Market outlook: 72.7 per- 
cent, unchanged; 11.1 percent, 
brighter; 16.2 percent, unfavorable. 

North Central states: Condition 
of market: 77.6 percent, good or 
average; 10.3 percent, excellent; 
12.1 percent, unfavorable. Stocks: 
52.5 percent, average; 47.5 percent, 
ample to large. Market outlook: 50 
percent, no change; 41.1 percent, 
improvement; 8.9 percent, unfavor- 
able. 

Western area: Condition of mar- 
ket: 69.5 percent, good or average; 
7.4 percent, excellent; 23.1 percent, 
unfavorable. Stocks: 53.8 percent, 
low to average; 46.2 percent, ample 
to large. Market outlook: 56.4 per- 
cent, no change; 33.3 percent, im- 
provement; 10.3 percent, unfavor- 
able. 

Coincident with issuing the re-| » 


BRASS HATS of the automobile-sellin 
r > & world gathered : 
National Shen One isi a é ot A draw ‘space for the annual 
M. J. Golden, sales manager, Willys Overland; Elmer Lick, oicciet cote rent 
tive, Willys Overland, and Al’ Reeves, ion tae a 








FORD WAS represented at the space drawin th y , 
a; W. Skinner, right, assistant sales manager. At his Sight bs ‘Charles ie 
raham-Paige, and at the extreme right is B. A. Koether, of Chevrolet. , 


Used Car Condition Not Alarming, Survey Rows 











Pontiac Deliveries 
In April Exceed 
March and 1939 


PONTIAC. — Deliveries of Pon- 
tiac cars for the last 10 days of 
April were 7,855 compared to 5,807 
for the same period of April, 1939, 
and 7,716 for the second 10 days of 
April, according to D. U. Bathrick, 
general sales manager. 

Total deliveries for April were 
22,741, an increase of 42 percent 
over the 16,010 Pontiacs delivered 
in April last year and a gain of 
1,040 units over the month of 
March this year. 


Inventories of new cars con- 
tinued the decline that began dur- 
ing the second 10-day period, Bath- 
rick pointed out. Unfilled new car 
orders remain on a 4.5 to 1 ratio 
over a year ago. 


Used car sales by dealers made 
a further increase with 14,535 
units for the final 10-day period of 
April compared with the 10,887 of 
a year ago, while the total used 
cars delivered by Pontiac dealers 
in April were 42,152, a gain of 
41.6 percent over the 29,083 of 
April, 1939, and 3,027 above the 
used cars delivered in March. At 
present volume of sales there is a 
29.4 days’ stock of used cars in 
dealers’ hands. 








































Syracuse Sales 


In April Highest 
Since July, 1929 


SYRACUSE, N. Y.—New passen- 
ger car registrations in Onondaga 
county last month totaled 1,450, 
showing a gain of 142.88 percent 
over March, and up 44.6 percent 
compared with April, 1939. 


The April total this year was the 












ceding 10-day period this year. 





was an 


same period last year. 


show. During the month, 


percent over 1939. Final 


Holler said. 





High grade materials 
motive developments. 
study consider the new automatic 
transmission recently announced 
by John W. Clerke, Hollis, L. I. 
Known as the “Torkondif,” this 
new type transmission houses in 
one compact unit—gear box, clutch, 
overdrive and flywheel. “Torkon- 
dif” is based on the principle of 
a unique inertia-controlled, vari- 
able-throw mechanism, incorporat- 
ing free-wheeling and a “no-back” 
safeguard. This new transmission 
is actuated by push buttons oper- 
ating a solenoid. The free-wheeling 
roller clutch is made of SAE 4820, 
a 3%% Nickel-molybdenum steel 


originally developed for free-wheel- 
ing elements. All of “Torkondif” 
gears are case-hardened SAE 2315 


—3%% 


steel. The drive 
shafts are SAE 
3250 Nickel-chro- 
mium steel. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 


Nickel 





Used car sales during the month 
were also heavy, Holler said, 182,- 
314 being sold. This represents a 
gain of 25.7 percent over the same 
month last year, and a 12.1 percent 
gain over March. The April total 
increase of 19,652 units 
over the preceding month. The final 
10-day report shows a used car 
sales gain of 21.5 percent over the 



















Commercial cars likewise made 
substantial sales gains, the figures 
18,917 
trucks were sold, a gain of 25.4 
10-day 
sales were up 24.2 percent over 
the same period last year and 16.2 
percent over: the preceding period, 
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““TORKONDIF”’ 


DOES WHOLE JOB ON NICKEL 


have a 


marked influence on future auto- 
As a case 


January totaled 1,746,750, 


port, W. E. Butler, president of the 
organization, announced that a 
new publication, known as_ the 
“West Coast Blue Book New and 
Used Car Guide,’ has just been 
added to the long-established group 
of the company’s publications. The 
West Coast edition is of the vest- 
pocket type and contains valua- 
tions for trading areas in that zone. 


Cincinnati Sales 
In April Below 
Mar. But Top ’39 


CINCINNATI. — New passenger 
car sales in this trade area during 
April amounted to 2,278, a gain of 
28 percent over April, 1939, when 
sales totaled 1,628, according to the 
Cincinnati Automobile Dealers 
Assn. 

As compared with sales during 
March, 1940, new car volume de- 
clined 31 percent, which is cus- 
tomary since March is the biggest 
volume month in this market, due 
to changes of license plates on 
Apr. 1. 

Used passenger car registrations 
during April were 2,998, a gain 
of 22 percent over April, 1939, when 
2,332 used cars were sold, but a 
drop of 22 percent from March, 
1940. 


New truck sales for April totaled 
275, which is a gain of 35 percent 
over April, 1939, but a drop of 29 
percent in the volume reached in 
March, 1940. Used truck sales dur- 
ing April amounted to 160 as com- 
pared with 142 in April, 1939, and 
with 201 in March, 1940. 

Many dealers have held special 
sales which have reduced their 
stocks of used cars to 30-day 
supplies. A few dealers have al- 
lowed used car stocks to reach 
unhealthy proportions, but they 
hope to correct this condition as 
soon as favorable weather arrives. 





N. Y. Registrations Up 
ALBANY, N. Y.—New York State 


motor vehicle registrations issued in 
representing 


an increase of 143,712 over the corre- 
sponding month last year, according 
to Carroll E. Mealey, state motor ve- 
hicle commissioner. Breakdown _§re- 
vealed an increase of 134,743 in passen- 
ger car registrations, a rise of 9,153 
in commercial cars and a gain of 


1,829 in trailer registrations. 


HUDSON was represented by George Pratt, 
James, sales 


romotion and y 
Wilkie, Detcoht advertising manager, center. 


editor for Associated Press. 





BUICK’S AL BELFIE drew space for his unit for the New York show 
he is conversing with E. T. Ragsdale, Buick engineer, center, and Chris — 


baugh, editor of ‘‘Automotive News,” right. 





BANTER, not bickering, marked the end of the table during the space 
drawing, occupied by Roy Boscow, Nash, left, and Don Bathrick, Pontiac. 





FROM SOUTH BEND came George D. Keller, vice-president of sales, Stude- 
baker. At his left is Frank Timmens, sales manager, Dodge, and Tom Moss, 
sales manager, Dodge Truck. 





sales manager, left, and Bill 
At the right is Dave 





largest for any one month since 
July, 1929, when 1,483 new cars 
were registered. 

For the first four months of 
1940 new car registrations in the 
county aggregated 3,210, which was 
24.5 percent better than in the 
corresponding period last year. 


There were 151 new trucks regis- 
tered in Onondaga county last 
month, an increase of 57.29 per- 
cent over March and of 37.3 percent 
over April, 1929. New truck regis- 
trations during the first four 
months of this year totaled 443, up 
36.7 percent compared with the 
like 1939 period. 


Supported by a continued high 
level of industrial employment, au- 
tomobile sales in the Syracuse area 
are holding up well in May. Twen- 
ty-two representative factory pay- 
rolls in the city, for the week 
ended May 4, totaled $432,103, 
showing a rise of 1.52 percent com- 
pared with a month earlier and of 
34.95 percent compared with the 





























Sales 


(Continued from Page 1) 
year to May 1 this year reveal a 
difference of only 147,000 units. 
Even assuming a reasonably heavy 
carry-over as of Sept. 1, this would 
mean that GM stocks are favorably 
low. General Motors usually ac- 
counts for about 40 to 45 percent 
of the total sales by the industry. 


Therefore, we may assume that 
GM’s normal dealer stock of new 
cars is roughly 40 to 45 percent of 
the total industry’s inventory. But 
assuming that GM stocks may be 
slightly lower than that of other 
makers, a fact that is not possible 
to establish or refute, we may cal- 
culate total industry stocks of new 
cars as approximately 425,000 to 
475,000 units. At the current April 
rate of sales, this would be equiva- 
|lent to approximately 34 days’ 
supply. 

Production was somewhat lower 
in the past week, being estimated 
at 96,960 units against slightly 
above 100,000 units the previous 
week. Discounting any possibility 
of a decline in buying as a result 
|of war news to date, the outlook 
for spring and summer is con- 
| sidered encouraging. 
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How to dispel thea nele 


VOM CUT delivered p Vhs 


7’s easy to understand why a 
| new car costs more at your 
door than at the factory where 
it’s made. 


Ithas to be shipped to you, for one 
thing—you may have state or local 
taxes to pay, for another — and 
possibly you'll want certain spe- 
cial accessories or equipment. 


But knowing all that, don’t you 
sometimes still wonder how de- 
livered prices reach the figures 
that are quoted youP 


The reason for that is really sim- 
ple, too. 


Most folks want to get as much 
for their old car in trade as they 
possibly can. That’s what brought 
about the “pack”—an extra unex- 
plained amount added to the de- 
livered price of the new car to 
provide leeway for a larger trade- 
in allowance on the old. 


This may make you think you are 
getting a better deal—though ac- 
tually you may pay out more 















TOTAL CASH 
| ORLIVERED Price 
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money in the end for the new car. 


General Motors dealers believe 
you have a right to know exactly 
what you get for what you pay. 


That’s why you find price charts 
in their display rooms, that list all 
items in the delivered price. 


These charts show the charge for 
the car itself, the charge for trans- 
portation, based on rail rates, the 


dealer’s charge for optional equip- 


ment or accessories you may elect 
to buy. 


Add them together and you get 
the total delivered price. Subtract 
what you are offered for your old 
car, and you have the money dif- 
ference the new car costs you in 
cash. 


You find all the “fog” cleared 
away from delivered prices and 
you can measure value by the 
new-car price, not by what you’re 
offered for your old one. 


Why don’t you ask the nearest 
General Motors dealer 









Frocat prtivinrn Paices 19c0 erxERAL MOTORS CARS.) to tell you more about 
a ro ‘‘plainview’’ pricing? 
| PRICE OF car | | 

J , 







This is the kind of price chart used by General 
Motors dealers to show what makes up the 
prices of new cars delivered to customers. 
“PRICE OF CAR” means the price the dealer 
charges you for the car itself, including reim- 
bursement for Federal Tax and conditioning— 
““TfRANSPORTATION CHARGE”? means a charge 
for transportation from factory to you, based 
on rail rates — “OPTIONAL EQUIPMENT AND 
ACCESSORIES” means the charge for any extra 
equipment or accessories you elect to buy. 


GENERAL Motors 


CHEVROLET - 


PONTIAC ° 


OLDSMOBILE 


BUICK 


LA SALLE 








CADILLAC 
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Oil Case Decision 





Mass. Launches 
Drive to Slash 
Pedestrian Toll 


LYNN, Mass. — Lynn has been 
selected as the first city in Massa- 
chusetts to be used as a laboratory 
in an attempt to develop every 
known program of instruction for 
persons who cross a highway on 
foot. The plan began May 1 and 
will continue for eight months. 

Lynn was selected because it was 
one of two cities in the country 
in its population group that fin- 


ished the first quarter without a | 


fatal accident. 


Background of the program dates 
to the recent Massachusetts safety 
conference, presided over by Reg- 
istrar Frank A. Goodwin, when 
Gov. Leverett Saltonstall stressed 
the fact that the number one 
highway problem in the state, as 
elsewhere, was the pedestrian. He 





MAYOR MAURICE J. TOBIN, of 
economy run of a Mercury eight at 


Boston, 
Boston city hall by signing the official 


officially ending the 5,000-mile 


register. Left to right, R. B. Stumcke, treasurer of Morley Motors, Inc., Boston 
distributor; Mayor Tobin; James F. Keating, Lincoln division manager; Mrs. 


Tobin and N. E. Miller, Mercury division manager. 


requested that a_ statewide pro- 
gram be mapped out to reduce 
pedestrian deaths materially. 
Since that time a Massachusetts 
safety council committee has been 
studying all angles of the problem. 
As a result it recommended that 
some city be used as a sort of 
“guinea pig” for experimental pur- 


2... they’re in a green coupe headed for 
Boston. The license number is X3857. You 
must do something to stop them. 


4 8-state alarm—stop dark green coupe, 
license X3857. Man named F 
with wife and baby. They took wrong medi- 
cine bottle for baby. The one they have con- 
tains 1 per cent atrophine sulphate. Stop car 


and warn them. 


If supposed medicine has 


already been administered, use any emetic. 


6 We've just received the following message 


by teletype — Baby out of danger. 


poses. 
tabulated and something definite 


|to reduce pedestrian accidents has 


been worked out, the information 
will be passed on to other cities as 
a pattern. Monthly reports will be 
made that may aid other cities 
to start a movement before the 
Lynn project ends. 


1 Look, Mother! Here’s the 


When all the results are | 
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Strengthens Anti-Trust Campaign 


| Supreme Court Verdict Seen 


Having Far-Reaching Effects 


Special to Automotive News 

WASHINGTON. — There is gen- 
eral agreement that the U. S. 
supreme court’s sweeping decision 
in the celebrated Madison oil cases 
last week has provided the govern- 
ment with one of its strongest 
weapons in its anti-trust campaign. 
Through it, the Justice department 
has won its most important anti- 
trust victory in recent years and 
|far-reaching results are expected 


_ | to flow from it. 


Delivered by Associate Justice 
Douglas, the high court’s 67-page 
opinion upheld the government on 
every contention in the prosecution 
of major oil companies and _ indi- 
vidual officers on the price-fixing 
issue. From the opinion, and other 
recent anti-trust decisions, includ- 
ing that in the Ethyl Gasoline 
Corp. case, supreme court approval 





baby’s medicine 


Fred and Grace were supposed to take with 
them. I'll bet they took the wrong bottle 
by mistake. .. . /’m going to call the police! 


3 Send this message by teletype at once to 
all stations between here and Boston. Make 
it fast. A baby’s life is in danger. 





5 ONE HOUR LATER. That’s the car we're 


after, Harry. Let’s go! 





Tx same factors that recommend Bell 
System Teletypewriter Service to the 


police make it valuable to modern busi- 


ness also. It flashes messages with speed 


and the accuracy of the 


written word. 


Saves time, error, and money. A Bell 


System representative 


gladly tell you how. You 


reach him readily through 


your local telephone office. 


will 


can 





of the following doctrines can be 
set down without qualification: 
1 Mere existence of power to re- 
strain trade, acquired through 
combination for that purpose, 
makes the holder of that power 
a violator of the anti-trust laws. 
2 “Reasonableness” of the re- 
straint constitutes no defense. 
In open market price-fixing 
cases, it is not necessary to 
prove that the alleged violators 
controlled a “substantial” part of 
the market, nor that the combina- 
tion by itself, and apart from 
other factors, controlled the prices. 

In patent cases, the holder of 

the legal patent monopoly can- 
not use the patent to achieve 
controls over secondary distribu- 
tion markets which, if achieved by 
other means, would be in violation 
of the anti-trust laws. 

In price-fixing cases it is not 

necessary to show that the com- 
bination sought “uniform and in- 
flexible” prices. The prices are 
“fixed” in the legal sense simply 
because they are agreed upon, even 
if they fluctuate. 

In addition there is a_ strong 
implication in Justice Douglas’ 
opinion that a violation of the 
law could be proved to the satis- 
faction of the court by showing 
that a combination existed and 
that it had a restraining effect 
but without a showing that the 
combination was formed for the 
purpose of restraining trade. 

Associate Justices Roberts and 
McReynolds dissented, objecting 
mainly to the theory of the major- 
ity: that improper restraints re- 
sulting from the alleged combina- 
tion need not be proved. Chief 
Justice Hughes and_ Associate 
Justice Murphy took no part in 
consideration or decision of the 
case. 

The decision ends an appeal by 
12 oil companies and five individ- 
uals from a conviction of illegal 
combination to raise and fix the 
wholesale and retail prices of gaso- 
line sold in 10 Midwestern states 
during 1935 and 1936. The com- 
panies involved were Socony- 
Vacuum, Continental, Empire Re- 
fining, Skelly, Mid-Continent, Sin- 
clair Refining, Globe, Pure Oil, 
Wadhams, Shell and Phillips. 

These companies sold about 54 
percent of all gasoline distributed 
in the Middlewest. 


British Makers 
Exporting 1,000 
Vehicles Weekly 


LONDON. — (UTPS) — Although 
the British motor industry has had 
what it regards as a raw deal since 
the outbreak of war, it has con- 
tributed greatly to the balance of 
trade in that period. Since Septem- 
ber imports have ceased, while 
exports of British automobiles and 
commercial vehicles have averaged 
1,000 a week. 

Figures for the first six months, 
September - February, are con- 
sidered officially ‘most  satisfac- 
tory.” New markets have been 
found, chiefly in South America, to 
offset the loss of sales in Denmark 
and Scandinavia. 

Britain’s six best customers dur- 
ing the period were: 

Australia 

India 

South Africa 

Malaya 

N. Zealand 


12,350 units 
2,600 units 
2,160 units 
1,810 units 
1,160 units 
1,140 units 


Denies Gillette Petition 
EAU CLAIRE, Wis.—Circuit Judge 


| George Thompson has denied the peti- 


tion of 32 stockholders of the Gillette 
Rubber Co. for a temporary injunction 
to restrain further dissolution and 
liquidation of the firm and sale of 


assets to the United States Rubber 


|Co. The court held that a permanent 
| injunction could not be 


secured on 
merits, that refusal to issue a _ tem- 
porary injunction would not result in 
irreparable injury to the _ plaintiffs 
but would likely cause immeasurable 


jinjury to the defendant company and 
that such 


action is not necessary tu 


insure the plaintiff stockholders get- 


‘ting full vahme for their holdings. 
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COVERAGE BRINGS SUCCESS 





Dealer Makes Bigeer Profits When 
Everybody Is His Prospect 





Tae more logical prospects your salesmen 
talk to, the more cars you sell. That’s the 
oldest arithmetic in the automobile business. 


There you have one of the big reasons for 
Chrysler dealers’ success, year in and year 
out. With Chrysler and Plymouth, they 
have a car in the price range of every buyer 
who comes into the market, from the low- 
price field to the luxury group. 


Who is a Logical Prospect? A logical 
prospect is a buyer who wants a new car and 
can afford to pay for the car you have to 
sell. That’s the beauty of the Chrysler- 
Plymouth line. You don’t have to “over- 
sell” a lot of buyers who can’t keep up their 
ayments . . . you don’t have to “under- 
sell” other buyers who will become dis- 
satisfied because they really want a better 
car. You have everything . . . lowest-price 
...low-medium ...medium...custom... 
a car for every pocketbook, from a working 
man’s to a millionaire’s. Everybody is your 
logical prospect. 


Does Prestige Mean Anything? Chrys- 
ler is the second largest producer of motor 
vehicles in the world. It’s a name favorably 
known to every motorist in America as 
representing top quality. A Chrysler dealer 
never has to waste time selling quality, or 
reputation, or the responsibility of the 
manufacturer. Instead, he gains a lot of 
local prestige simply by being a Chrysler 
dealer. 


What About Engineering? Chrysler 


engineering has led the industry from the 
very beginning. Think of all the great 
features pioneered by Chrysler . . . begin- 
ning with hydraulic brakes and continuing 
with such revolutionary developments as 
All-Steel bodies, Floating Power, scientific 
weight distribution, Superfinish and Fluid 
Drive. You get the good things first from 
Chrysler . and the public knows it. 
You’ve always got something valuable to 
sell that competitors can’t duplicate. 


How Great is Public Demand? Never 
before has public demand for Chrysler and 
Plymouth been so great as it is this year. 
In every price range, Chrysler and Plym- 
outh values are so outstanding that dealers 
everywhere are showing tremendous in- 
creases in sales and profits. Big business this 
year means big business next year . . . that’s 
a rule of the industry . . . and Chrysler’s 
growth is proof. Public demand is growing 
every day. 


Does the Factory Cooperate? You 
never saw a more liberal franchise than 
Chrysler’s. You never saw more spirited 
cooperation from factory and field force. 
You not only make money on new cars and 
accessories . . . but you can make good 
profits on parts and service. Look at the 
help Chrysler gave its dealers this year... 
seasonal sales activities . . . sales promotion 
... advertising! If you belong in the retail 
automobile business, you’ll be happier with 
Chrysler and Plymouth. 


COMPLETE MARKET COVERAGE 


Every Buyer is Your Prospect! 


Plymouth Roadking ... one of a line of great 
new Plymouths at $645 and up. 


Plymouth Commercial Cars . 
. .. chassis and cab $555. 


Chrysler Royal Coupe... one of 13 Royal and 
Windsor models, from $895 to $1350. 


Chrysler Royal Sedan...a great big quality car 
for only $995. 


Chrysler Traveler... one of eleven Traveler, 
New Yorker and Saratoga types, $1095 to $1450. 


Chrysler Crown Imperial...Chrysler’s Finest, 
three luxury styles, $2245 to $2445. 


All prices delivered in Detroit including Federal tax. Transportation, State and local taxes, if any, and 


special equipment extra. 


You'll Be Happier 
With— 





AND 








Chrysler’s alertness to the trends of the times is constantly 
attracting people to Chrysler dealers’ showrooms. An 
interesting example is the Chrysler Highlander. This 
striking convertible—with colorful Scotch plaid and mole- 
skin upholstery—was announced at the exact moment 
when plaids became the biggest news in styles. The pic- 
ture shows a typical dealer tie-up...this example a in 
the showrooms of the Chrysler Pittsburgh Company dur- 
ing Anniversary month. Chrysler dealers benefit by a 
constant succession of timely merchandising aids. 


* * * 


Celebrates Tenth Anniversary 


Andrew M. Strauss, Chrysler dealer at Lans- 
ford, Penna., celebrated his tenth anniversary as 
a Chrysler dealer April 1. Business is so good that 
he bought a new building, with better sales and 
service facilities. He now has one of the finest 
establishments in that part of the country. 


SELLS TWO CROWN 
IMPERIALS IN ONE DAY 


Charles Biddle, of Moorestown Garage, Moores- 
town, N. J., has just completed delivery of two 
Chrysler Crown Imperials to one family. The 
Fluid Drive got ’em. The first sale was to a man 
who was just about to place his order for a much 
more expensive car. He was so amazed and en- 
thusiastic over Fluid Drive that he told Mr. Biddle 
to call on his sister . . . which Mr. Biddle did the 
same day . .. and got her order, too. These people 
were astonished by the large amount of de luxe 
equipment included with the Crown Imperial at 
no extra charge. 


Fluid Drive Meal For Trailers 


California has a heavy registration of trailer 
homes, ranging from 12 to 27 feet in length and 
costing up to $3000. The smooth get-away and 
steady pulling power of Fluid Drive makes it ideal 
for hauling trailers. W. A. Robinson, salesman for 
Reg Stalmer, Chrysler dealer at San Diego, made 
this discovery and is cashing in on it in a big way, 
having made several sales and having many more 
live prospects on this feature alone. Fluid Drive 
is not only the quietest, smoothest drive ever put 
in a motor car, but it carries tremendous loads 
with perfect ease. 


NOW IT’S TWO-TONE 
EXTERIORS 


Chrysler’s exclusive two-tone interior color 
options have proved such a tremendous success 
that the management is now offering its dealers 
carefully chosen two-tone exterior color schemes. 

The opportunities for pleasing individual taste 
in Chrysler paint and upholstery colors is aston- 
ishing to dealers in other makes of cars. It has 
proved to be a powerful sales asset to Chrysler 
dealers, who sell style leadership as well as en- 
gineering leadership. 
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Automotive Industry y Again Sets Pace at 40 N.Y. Fair 


N. Y. Improves 
‘Sky Patrol’ To 
Direct Traffic 


DETROIT.—Wider use of eyes 
in the sky to control heavy holiday 
traffic is predicted for this spring 
and summer, as traffic depart- 
ments of principal cities study the 
latest experiments of New York 
police with this method. 


This year Memorial Day week- 
end, which annually chokes the 
highways with outgoing and in- 
coming holiday traffic, will find 
New York’s police department pre- 
pared with a greatly improved 
“Sky Patrol,” to route the stream 
of motor cars away from traffic 
bottlenecks into less traveled ar- 
teries. 


On recent orders from Police 
Commissioner Valentine, new air- 
planes of the emergency service 
division, aviation bureau of the 
New York police department, have 
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ONE OF NEW YORK’S new police planes here is testing the latest air-to- 
ground radio hookup with one of the Plymouth patrol cars now in service. 
They will co-operate this spring to perfect a new system of ‘“‘Sky Patrols’ 
to control heavy holiday traffic. 





been assigned to traffic co-opera- 
tion with the radio-equipped Plym- 
outh police cars which will patrol 
incoming traffic lanes. 

When traffic is heaviest the 
planes will cruise above the af- 
fected areas, and observe the points 
of greatest congestion. The aerial 


observers then will radio through 
New York City police broadcasting 
station to the patrol cars, direct- 
ing the ground crews to the exact 
spot where traffic is heaviest, and 
also reporting on alternate routes 
available to speed the movement 
of auto traffic. 


LAKE LINES 


“OPENS DAILY SERVICE 
TO BUFFALO, MAY 22 


New Large Automobile 
Freighter Added to Fleet 


The new 400 car freighter “George 
H. Ingalls,” designed for automo- 
bile freight only, enables D & C 
to offer automobile manufacturers 
and dealers even better lake serv- 


ice in 1940. 


The D & C fleet now numbers 10— 
4 freighters and 6 combination 
passenger and automobile steam- 


ers. With this enlarged fleet D & C 
can assure prompt and certain 
delivery even at seasonal peak re- 
gardless of factory output. 


The D & C way of shipping is the 
logical, direct and economical way 
for you to send your cars to 
Buffalo for New England and 
the east. 


%*D & C ALSO OFFERS DAILY PASSENGER AND FREIGHT SERVICE 


BETWEEN 


T. J. McCarthy 

Mer. Automobile Division 
Wm. J. Hoffman, Gen. Agt. 
Detroit, Michigan 


J. W. DeBow 

Agt. Automobile Division 
10 Rockefeller Plaza 
New York, New York 


R. M. Burnham 

Gen. Agt. Automobile Div. 
E. Ninth St. Pier 
Cleveland, Ohio 








a 
. Detroit & CLEVELAND as 
_ NAVIGATION Co. ©: 


DETROIT AND BUFFALO AND DETROIT AND CLEVELAND. 


R. A. Green 
Agt. Automobile Division 
287 Commercial St. 


J. P. Ranahan 
Gen. Agt. Automobile Div. 
Foot of Main Street 


Buffalo, N.Y. Weymouth Landing, Mass. 
F. M. Wilson Cc. t. Minch 
Agt. Automobile Div. 1686 Rugby Road 
2402-14 Market St. Schenectady 
Philadelphia, Pa. New York 
H. E. Wright 
317 S. Graham 8t. 
Pittsburgh 


Pennsylvania 


L. W. PATTERSON 
General Freight Agent 
DETROIT, MICH. 
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To Elaborate 


By Bethune Jones 
Staff Correspondent 
NEW YORK.—Unwilling to rest 
on its laurels as undisputed leader 
of industrial participation in last | 
year’s New York World's Fair, 
the automotive industry will set 
the pace to an even greater extent 
in the revamped 1940 fair which 
opened here Saturday. : 


With an original aggregate stake 
of $20,000,000 in the fair, the auto- 
motive industry has contributed an 
additional multi-million-dollar in- 
vestment this year in expansion 
and elaboration of its displays. Of 
an estimated total of $5,000,000 
spent by industrial exhibitors to 
provide a bigger and better 1940 
exposition, the automotive industry 
was by far the largest single in- 
vestor. 

Ford and General Motors are 
reported to have spent $500,000 
each in providing more impressive 
displays than last year, while 
Chrysler is said to have raised its 
ante $400,000. Goodrich and Fire- 
stone also have made major im- 
provements. 


An added major feature in this 
year’s automotive participation in 
the exposition will be the National 
Highway Transportation ex- 


hibit, recently announced as the 
largest brand-new exhibit. Con- 
ducted under auspices of the 


National Motor Truck Show, Inc., 
in lieu of its annual truck show, 
this exhibit will feature more than 
60 truck models and numerous 
accessories. Also included will be 
special displays and activities de- 
signed to emphasize the commer- 
cial vehicle’s economic importance. 

GM has made many improve- 
ments and changes in its “Futur- 
ama.” Expected to be the most 
striking and popular new feature 
of the Futurama this year is the 
greatly increased animation. More 
than 16,000 miniature motor cars 
will be seen in actual operation 
over the express highways of the 
exhibit picturing highway and mo- 
tor traffic facilities of the future, 
in contrast to the 300 cars which 
ran in the 1939 display. In addition, 
streamlined trains will speed 
through the countryside, and at 
various points motion will be in 
evidence. 

The Previews of Progress science 
stage show, which since the close 
of the fair last fall has been on 
tour of the country, will again be 
presented, each hour on the hour, 
in the GM auditorium. 

The entire GM building, which 
drew a visitor attendance of 13,- 
000,000 last year, has been air- 
conditioned, several new entrances 
have been built, and new lounges 
and rest rooms installed. 

Most important addition to the 
Ford building, visited last year by 
8,181,067 persons, will be an entire 
new wing housing a theater with 
a revolving stage. Other changes 
include a new design for the en- 
trance facade of the building, a 
new exhibit area for the commer- 
cial car display at the rear of the 
building and enlargement of the 
Edison Institute exhibit. The new 
entrance facade has an all-glass 
front 74 feet high. 

The new Ford theater is air- 
conditioned and contains the latest 
developments in lighting and 
acoustics and luxurious appoint- 
ments. 
















on Its Badaye 


| The Chrysler exhibit, which last 
| year attracted more than 7,000,000 
visitors, has been extensively al- 
| tered and expanded. Three speci- 
ally-designed theaters with actual 
theater-type seats will enable the 
exhibit to amplify its depiction of 
the transportation industry’s story. 
A new technicolor version of the 
popular three-dimensional movie 
will be shown in a specially equip- 
ped, air-conditioned theater located 
at the inside of the north end of 
the Chrysler exhibit building’s 
auditorium. Adjoining this theater 
is a Peribowl, a huge new semi- 
circular luxuriously-equipped am- 
phitheater with 600 seats, where 
Chrysler will present a new edition 
of its “talking’’ Plymouth show. 
A new version of the “Rocketport” 
show featuring an actual rocket 
ascension will be presented in the 
third Chrysler theater, located in 
the rotunda at the exhibit build- 
ing’s central entrance. 


Goodrich also has expanded its 
1940 fair program, which again 
will feature a portrayal of the 
versatility of rubber and its role 
in automotive safety. The Goodrich 
arena, visited by more than 5,000,- 
000 last year, has been enlarged 
to accommodate 6,000 persons and 
facilities provided to house addi- 
tional displays of rubber _ uses. 
Principal feature of the Goodrich 
show will be demonstration of the 
firm’s new safety tire for passenger 
cars by Jimmie Lynch and his 
troupe of automobile Death Dodg- 
ers. 


The huge rotunda of the Fire- 
stone exhibit building, one of the 
fair’s major attractions last year, 
has been transformed into a trop- 
ical jungleland to depict the hin- 
terland of Liberia, West Africa, 
where the company has extensive 
rubber plantations. Various opera- 
tions in clearing the land, planting 
and tapping rubber trees will be 
dramatized. From the rotunda visi- 
tors will be able to view a modern 
tire factory where tires will be 
produced at the rate of one every 
four minutes. 


An entirely new exhibit will fea- 
ture the Petroleum Industry’s par- 
ticipation, sponsored by 15 com- 
panies. The story of events which 
have made modern life possible 
and promise an even brighter fu- 
ture, will be the theme of the 
petroleum exhibit, designed by 
Walter D. Teague. 


The glass industry, as represented 
by the Glass Center, promises a 
“bigger and better show” for the 
1940 season, hoping if possible to 
surpass the 1939 record of close 
to 7,000,000 visitors. Sponsored by 
the Owens-Illinois Glass Co., Pitts- 
burgh Plate Glass Co., Corning 
Glass Works and the Owens-Corn- 
ing Fiberglas Corp., the million- 
dollar building has been enlarged 
and several structural changes 
made. 


* * * 


Dodge Truck Sets 
Exhibit for Fair 

DETROIT. — The wide scope of 
Dodge job-rated trucks will be in- 
dicated by representative units in 
a truck display at the Chrysler 
Corp.’s 1940 New York World’s 
Fair transportation exhibit, accard- 
ing to T. W. Moss, director of 
i Dodge truck sales. 
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PRESIDENT JOSEPH W. FRAZER, 


hostess Gwendolyn Godfrey, 







of Willys-Overland Motors, Inc., show- 
of United 


n Pilot George Boyd and flight 

Sitios. the caaeens 61 horsepower engine of the 190 Willys car, during 
a recent inspection of the company’s Los Angeles plant. E. G. Davies, president 
of Willys Distributors Inc., of Los Angeles and San Diego, Calif., standing 


with Miss Godfrey, arranged the tour. 
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Boosts Buying Power 


wASHINGTON.—The increase in 
yctive efficiency in the auto- 
mobile industry since the early 
ienties has brought benefits to 
umers which amount to about 
$14,000,000 annually, according to 
, survey just completed by Dr. 
spurgeon Bell at Brookings Insti- 
tution. 
Between 1923-24 and 1936-37, 
man-hour productivity increased 47 
reent, and at the end of the 
riod, the consumer could get ap- 
roximately 23 percent more prod- 
yt for his money than at the 
beginning, he reported. In addition, 
the product was vastly improved, 
put there is no adequate way of 
waluating this gain statistically. 
The survey was part of a larger 
study dealing with major divisions 
of American industry, which inves- 
tigated productivity in relation to 
wages and national income. The 
entire study was financed by the 
falk Foundation, of Pittsburgh. 


Technological progress did not 
bring unemployment in the auto- 
mobile industry, the survey showed. 
Physical volume of output in- 
creased 46 percent. The number o 
wage-earners increased 25 percent, 
while man-hours of employment 
remained practically stationary, re- 
fecting the reduction of hours in 
the work week. Hourly earnings in 
money increased 19.5 percent, and 
“eal” hourly earnings — in buying 
power — 38.8 percent. 

If the comparison is made be- 
tween 1924 and 1937, hourly dollar 
earnings increased 26 percent and 
hourly real earnings 45 percent, 


[Dealers Tell Me . | 


(Continued from Page 3) 


the business of the manufacture or 


sale of typewriters.” 
. a 7 


Following these bans on collec- 
tive action, there are other bans 
of individual action under which 
the manufacturer is barred from 
discriminating in price or dis- 
counts among his own dealers, 
manipulating prices to injure a 
competitor and finally in order 
to prevent evasion of the stipu- 
lations in the collective action 
section there is a_ stipulation 
which says: 

“No defendant shall acquire 
ownership or control directly or 
indirectly by means of _ stock 
ownership, purchase of assets, or 
otherwise, of the whole or major 
part of the domestic typewriter 
manufacturing business or do- 
mestic typewriter plant of any 
competitor engaged as a going 
concern in the continental United 
States...” 

- * * 
| THINK every association man- 
ager should obtain copies of 
these decrees and ruling and be 
sure that his membership is fully 
informed of their import. 
* * * 


PASSAGE of license legislation in 
Rhode Island calls to mind the 
crack by the learned Voltaire, who 
said: “I would as lief be devoured 
by one lion as gnawed by 100 rats.” 

we are to have license laws, 
Probably one would be less trouble- 
some than 48. 

. w= ig 


A FEATURE of the New York 
* show this year will be an ex- 
hibit of famous cars. Is there a 
dealer somewhere who can enter a 
tar that was sold within the past 
three years in a clean deal without 
4 discount, or a deal involving a 
used car in which no over-allow- 
ance or other inducement was 
given? There may be a place for 
Itin the Palace. 


Mexico Plans Exhibit 
of SASHINGTON. — Automobile Assn. 
a €xico has notified federal officials 
rsd that the Mexican government is 
rode .4n exposition of automotive 
Patucts in connection with the Fourth 
the Moswican Highway Congress in 
next »a.can capital during October of 
to the “ar: Exhibits will be admitted 
bend” Southern republic free, under 

P space will be provided 


an 
Without charge, 





onnutomotive News’ Almanac, published 

ence b year, is considered THE refer- 

mati 0ok wherever automotive infor- 
‘on is desired. 


Keeping pace with the 
productivity. 


_ Weekly dollar earnings remained 
virtually unchanged between 1924 
and 1937, but weekly real earnings 
increased nearly 14 percent. 


Productivity rose rapidly 
throughout the ’twenties and 
reached a high point in 1930. A 
sharp decline followed during the 
years of acute depression, followed 
by a level in 1937 approximately 
equal to that of 1930. Two-thirds 
of the net rise in productivity 
took place in the ’twenties. 


rise in 


The fact that productivity in the | 


11 


late ’thirties was no higher than 
in 1929-30, is explained partly by 
the fact that the volume of output 
was not as great as in the early 
years, and partly by the fact that 
improvement in the quality of cars 
necessitated some additional labor. 


The proportion of income going 
to wages, salaries and earnings on 
capital in the automobile industry 
remained relatively unchanged be- 
tween the first of the period and 
the last. The following table, com- 
paring three relatively prosperous 
periods of two-years each, shows 
the distribution of the industry’s 


income in percentage terms: 
Earnings 


ASME to Stage 3 Meetings 


Simultaneously in 3 Cities 


ings and program committee. 
Featured at the main meeting 
in Milwaukee will be 13 technical 
sessions with 30 papers covering 
hydraulics, steam power, education 
and training, management, etc. 
The meeting at Ann Arbor, under 
the sponsorship of the society’s 
applied mechanics division, will 
present four technical sessions. 
Besides an exhibit of diesel en- 
gines and accessories, the ASME 


NEW YORK.—For the first time 
in the history of American Society 
of Mechanical Engineers, the 1940 
semi-annual meeting will be held 
in three cities at the same time. 

With simultaneous meetings tak- 
ing place in Milwaukee, at the 
Hotel Pfister, June 17-20; in Ann 
Arbor, Mich., at the University of 
Michigan, June 20-21, and _ in 
Asbury Park, N. J., at the Berk- 
June 19-22, 


Period Wages Salaries on Capital eley-Carteret hotel, ; 
1923-24 62.3 12.1 25.6 more members will be afforded an | oil and gas power division’s meet- 
1928-29 58.0 12.9 29.1 opportunity to attend one group|ing in Asbury Park will include 
1936-37 62.6 11.2 26.2 of technical sessions and to take|six sessions with 12 technical 


part in the attendant social func-| papers on the subjects of diesel- 
tions, according to Erik Oberg,|engine fuels, shaft couplings, 
chairman of the ASME meet-! marine diesels, etc. 


Fixed capital expanded rapidly 
up to 1926, but there was a material 
decrease thereafter. 


HOW TO ADVERTISE TO 
PHILADELPHIA MOTORISTS 


1,778 motorists who drove 


in during one day 


outstanding Philadelphia 
service stations were asked 
this question by Ross Fed- 


eral ResearchCorporation: 


QUESTION: 


“Check the one newspaper in 
which you are most likely to 
see the advertising of auto- 
mobiles, tires, gasoline and 


other automotive products.” 


to 34 





At this modern service station at 
Broad St. and Rising Sun Ave., 
Philadelphia, more motorists said 
they read The Evening Bulletin for 
automotive advertising than named 
any TWO other newspapers. 


THIS 1S HOW THEY ANSWERED: 


Pe i i 


“THE EVENING BULLETIN... . . 870 Motorists 


a 


enna 


aptapeS ene ory 


No. 3—316 Motorists 


5 4 





eh ow 


Newspaper No. 2—453 ‘Motorists 


or: 190 


y> 


% 








The Bulletin was named by more motorists 
than any other two newspapers combined! 


The Evening Bulletin, with 94.9% of its 
circulation within the Philadelphia retail 
trading area, will take your advertising 
message into the majority of homes in the 
nation’s greatest City of Homes at one of the 
lowest costs per reader in America. 


nal Blleti 


Copyright 1940, Bulletin Co., Philadelphia 
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Here’s what Chryslen 
Zot 


d he 
e 
N LIFE’s FEBRUARY 26TH ISSUE, you may réidua 
member seeing a special insertion, placed bf, tu 
the Lee Anderson Advertising Company, ar 
nouncing Chrysler’s smart, new “Highlander. y 
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You may also remember hearing rumog 


about what happened. he pull 


tible 
BNO si 
es ON 






The “‘Highlander”’ was not planned for ma 
production; LIFE was the only national ma 
magazine used for its promotion. 







So, in this case, it was possible to do somé 
thing unique in automotive advertising— trac 
results to a single medium! 






ave he 
The Lee Anderson agency summarizes i 


this letter how LIFE went to town: 
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Mr. W. D. Wilson. 
LIFE, 

Time & Life Building, 
Rockefeller Center, 
New York, N. Y., 









Dear Mr. Wilson: 






























The results we have obtained from our 
Chrysler Highlander advertisement in 
LIFE have given interesting and val- 
uable evidence in three directions: 
(1) the appeal of Chrysler's High- 
lander; (2) the buying power and quick 
action of the LIFE audience; (3) the 
value of color advertising. 





: .“y'd like to see 
Chrysler dealer. Just says ‘eler.” 
Seemneren ye” pm model of the Beautiful Chry sler 


: in fact 
ion Scottie — in , . or 
x teenager ea’ The Scottie” — the the Highlander ( * a * Pp.M..£.S.T 
( : at “ } ¥S,9TO 10 eo 
many of its a member of the dis- qes, COLUMBIA NETWORK, THE RSDA ae 
ris the latest RTUNEIN ON MAJOR BO , Coupe, jth automatic top dow’ 








: sole 
a Se nek of Beautiful Chryslers for 1940 Ei : 
ui 

artest thing in coupes ~ 
vn os _ ask to see cither the 
» both names) with 
pholstery. 









Note the swage? appearance 
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yu want to enjoy 
or reguiatio 
canswers t 


d moleskin leather u 


us automatic top- 
bong Convertible Cours Te oe senoothly folds “ a 
=< oy ert no strain. This convenience 1s ¢q 
a Fe 10 anlety ladies and strong men . 
= the thrills of Chrysler's yet pe a 
on cea comfort accentuated by the ni 


modes and conveniences. 


BE MODERN 


Bie Cheeysler L 
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either c¢ 
Highlander 
its authentic 






Because of the nature of automobile 
advertising, we seldom are able to 
single out and examine the selling 
power of the individual medium in which 
we advertise. But the results of the 
Highlander in LIFE are certainly proof 
that LIFE not only reaches a great and 
valuable audience, but that this au- 
dience reads LIFE's advertisements 
thoroughly and acts promptly. 


Sincerely soshes 
President, 


LEE ANDERSON ADVERTISING COMPANY. 
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PON Ts el ed 
four-color ad from LIFE, Feb. 26, 1940. 











lealers 
put of 


d here are just a few of the many 
ents wired and written in by in- 

ay téidual Chrysler dealers from coast to 
ced bh.t within three weeks of the adver- 


Y, at ment’s appearance in LIFE... 
nder. 


a pulling power of our ad on The Scottie con- 
ytible coupe in LIFE recently was definitely 
r Maoonsible for a lot of buyer interest and two 
| mat, on this car. More power to you! 
Sam Strott 
somé Strott & Smith, Inc., Chicago, III. 
trad 


ave had very favorable comment. One deal- 
eS ibreports sale due direct to LIFE advertising. 
Mayflower Motors, Inc. 

Akron, Ohio. 


..xe fave had four inquiries on Highlander due to 
vnc PFE ad. One sale so far as direct result LIFE 


+eor fl. Expect one more soon. 
TT Clevenger Auto Co. 


Pueblo, Colo. 


ven persons we know of referred to Highlander 
vertisement in LIFE. Two Highlanders actu- 


ily sold and delivered. 
Justice Motor Corp. 


Buffalo, N. Y. 


ine sale made direct from ad seen by doctor 
nLIFE magazine showing Highlander. Have 
ud many prospects who mentioned they 
ein as a result of seeing the Highlander 
Ms in your magazine. 
Brooks Gillespie Motors, Inc. 
Jacksonville, Florida 


1 [he Saying, “It Pays to Advertise,” hit a new 
‘gh as far as this agency is concerned with the 
‘vertisement showing the Chrysler Highlander 
“nvertible coupe in LIFE magazine. Before we 
ven knew that the advertisement had appeared, 
‘thad a number of inquiries asking if we had a 
‘ode on hand as illustrated in LIFE. These in- 
luries led to the immediate sale of a Tacoma 
“tam Highlander to a party who had seen the 
‘Wvertisement. In eight years of retailing Chrys- 
“built automobiles, I have never experienced a 
‘action anywhere approaching that caused by 


"t advertisement in LIFE. 
Lawall Motors 


Ridgewood, N. J. 
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LIF 


Your LIFE ad did more good than all pre- 
vious effort. Dozens of inquiries and two 
sales so far. 





Fulton Motor Co., Inc. 
Roanoke, Va. 


Can report one sale of Highlander directly at- 
tributable to LIFE ad. Another deal ready to 
close; LIFE ad greatly responsible. Both men- 
tioned ad. Great advertising. Keep it up. 

John J Burkholder, 

Eshelman Motor Co., Lancaster, Pa. 


Can report several inquiries regarding High- 
lander as result of LIFE ad. 
E. C. Pollard Motor Co. 
Elmhurst, III. 


Regarding Chrysler advertisement on new High- 
lander quite a number called and referred to ad- 
vertisement in LIFE. Have secured several good 


prospects. 
Son Motor Company 


Pensacola, Fla. 


Three people came in response to LIFE ad. 
One bought Chrysler Royal. 
A. J. Moor Motors 
Huntsville, Ala. 


Since the Highlander advertisement appeared in 
LIFE we can definitely check some twenty peo- 
ple who have come into our salesroom to see the 
Highlander which was definitely the result of the 
splendid ad in LIFE magazine. 
R. J. Jansen, Vice President 
James W. McAlister, Inc. 
San Francisco, Calif. 
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Recent Highlander advertisement appearing 
in LIFE very effective. Obtained several pros- 
pects and made one delivery. 


Oscar Gurley 
Cumberland, Md. 


Regarding LIFE Highlander ad February 26th 
three people called asking to see car advertised in 
LIFE. One came to building carrying LIFE in 
hand. We sold one man from LIFE ad as we had 
not seen the actual car ourselves. We are still 
getting inquiries from people who saw ad. Con- 
gratulations. 

James S. Frazier, Frazier Motor Co: 


Nashville, Tenn. 


Estimate we had from 12 to 15 people men- 

tion ad in LIFE. Sold one Highlander. 
Wilna Motor Sales Corp. 
Watertown, N. Y. 


Approximately fifty people called to see the first 
Highlander. Fully half came through their appre- 
ciation of new model obtained by reading the 
advertisement in LIFE and many mentioned the 
advertisement. LIFE put the Highlander over in 
a big way. 

Hodge Foster Motor Co., Inc. 

Hutchinson, Kans. 


One brought the LIFE ad in, one asked 
about the car after reading the ad and we 
sold two Highlanders to date. 
Manbeck Motor Sales Company 
Des Moines, Iowa 
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Increased Opportunities Seen for Youth in Indu 


400 College Students Hear 


Sloan, Knudsen, Kettering 


By Bethune Jones 
Staff Correspondent 

NEW YORK.—Broadened oppor- 
tunities far greater than those of 
the past will be opened for the 
present generation of American 
youth by industrial research and 
technological progress, Alfred P. 
Sloan jr., board chairman of Gen- 
eral Motors Corp., told 400 college 
students who were his guests at a 
dinner May 6 in the General Mo- 
tors exhibit at the New York 
World’s Fair. 

Similar reassurances of expand- 
ing frontiers in industry and 
science were given the youths by 
two other GM executives, William 
S. Knudsen, president, and Charles 
F. Kettering, vice-president in 
charge of research. 

“The Opportunity for Youth in 
Building the World of Tomorrow” 


was the theme of the dinner, which 
inaugurated the company’s Fair 
activities for 1940 and which was 
attended by students, college presi- 
dents and faculty members from 80 
colleges in the East, South and 
Middlewest and by teachers and 
students from GM apprentice and 
training schools. 


A panel discussion of social 
questions, particularly the youth 
problem, was a feature of the din- 
ner, with students’ questions being 
answered by Karl T. Compton, 
president of Massachusetts Insti- 
tute of Technology; Ernest M. 
Hopkins, president of Dartmouth 
College; General Hugh S. Johnson, 
columnist, and Kettering. Clifton 
Fadiman, book critic of The New 
Yorker, asked the questions. The 
panel was believed to be the first 
attempt by a large corporation to 








IF A VALVE 


CAP WERE 


BIG as a HOUSE... 


you could make a tour of inspection through this giant cap 
and see the many unique construction features. But size could 
add nothing to its importance as a tire valve seal. 


No valve mechanism has ever been designed that can not even- 
tually become damaged by foreign matter from within or without 
...and it’s hard to find a dirtier place than the rim of the wheel. 


A closure is therefore essential to keep harmful dirt and muck 
out of the valve. When a tire valve is sealed with a Schrader 
Valve Cap, no air can escape through it even if the valve 
mechanism washers had been entirely removed. 


The service records of efficiently managed truck, bus and pas- 
senger car fleets show that air-tight valve caps are necessary 
for better operating safety and longer tire mileage. 


Why Schrader Valve Caps Are Air- 





tight Up To 250 Ibs. Pressure: 


1. Valve Cap body or shell. 

2. Brass Swivel Plate allows Cap Shell to 
turn independently of rubber washer as Cap 
is applied. This assures proper seating of 
washer and prevents distortion. 

3. Brass Dome-Shaped Plate provides an 
indestructible chamber for safe clearance of 
valve core pin. 

4. Molded Rubber Washer seals valve 
mouth when Cap is screwed on firmly by 
hand; 


and 3 provides spring action to maintain 


while rubber between brass plates 2 


positive seal. 


All standard Schrader Valve Caps stocked by Tire Branches, Jobbers 


and Dealers, contain washers with the unique construction illus- 
trated above and are guaranteed air-tight up to 250 Ibs. pressure. 





Schrader 


REG US PAT OFF 


TIRE VALVE CAPS 


A. SCHRADER’S SON 


BROOKLYN, NEW YORK 


Division of Scovill Manufacturing Company, Incorporated 


discuss youth problems 
with youths. 


| Belief was indicated by both 
; Speakers and forum members that 
| modern young people were con- 
| tributing more to industrial prog- 
| ress than the generation 
| preceded them, because they were 
better trained and had better facil- 
ities with which to produce. 


Youth in industry, it was sug- 
gested, could best contribute to 
future national progress by con- 
tinuing efforts to raise the stand- 
ard of living and by striving to 
create new products and new 
methods in order to give consum- 
ers greater values at lower costs. 
This process, it was pointed out, 
would increase production and em- 
ployment. 

Explaining that the GM’s Futur- 
ama exhibit at the Fair was an 
artist’s conception of what the 
world might be like in 20 years, 
Sloan added: “The America of 
the future is man’s to make. It 
may be very much like the world 
of today and, again, it may be 
even better than the world envi- 
sioned in the Futurama. That is 
the challenge to youth of today. 

Kettering held it was impossibie 
| to chart the future. He cited the 
| inability of the past generation to 
see the enormous advances of 
modern industry and declared it 
was likewise equally futile “for 
us to try to imagine what the 
future will be like, let alone 
plan it. 

“We have excesses 
money and materials,” 


| « 
| 


of men, 
he _ said, 
all that we lack today are new 
projects new inventions, new 
products, new activities. 

“Men say we can never absorb 
| 10,000,000 unemployed. I say that 
| this problem of population is a 
| purely relative thing. You can 
argue that China is overpopulated 
and that its deplorably low stand- 
ard of living is the result of too 
many Chinese per square mile. But 





directly| KY Fair's Curtain-Raiser . 
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OLDTIMERS PARADE 
hs 
New Y 


through Broadway. Ancient automobiles paraded 
Times Square last week to celebrate Studebaker’s entrance into the 
ork World’s Fair. Cars in the parade and 18 oldtimers are appearing 


in the “American Jubilee,”’ biggest show in the 1940 Fair. 





AT CURTAIN RAISER for New York World’s Fair. A 1905 Mercedes holds 


then, what about Belgium with its | at right, in front seat, Harvey D. Gibson, head man of Fair. At his left is 
greater density per square mile | George D. Keller, Studebaker vice-president of sales. Others are Lucy Monroe, 


and its far higher standard of 
living? 

“There are dozens of other illus- 
trations. We need new things more 
than ever before. With our excess 
of men, money and materials, we 
need new opportunities to put 
them to work.” 

Sloan, in welcoming his guests, 
said he hoped they had enjoyed 
| their inspection of the Futurama 
and explained its idea was not to 
depict what the world of 1960 
would necessarily be like. 

“The message that we want to 
convey,” Sloan said, “is as to the 
possibilities that the future holds 


Ray Middleton and James Melton, stars of ‘‘The American Jubilee’ and Ray- 
mond Loewy, Studebaker stylist, at extreme right. 





ATTENDING New York World’s Fair curtain raiser were Raymond Loewy, 
industrial architect; George Keller, vice-president of Studebaker sales, and 


for a far better way of living} Reginald M. Cleveland, automobile editor of ‘New York Times.” 


than exists today, made possible 
by capitalizing the progress of 
science and industry.” 


| men 


today 


who come out of college 


think I am able to tell them that. 


But I think I am able to tell them|he is able to take something apart 
that industry has room for them.| and put 


“I divide these young men into 
three groups. They are certainly 
| just as healthy as we were, if not 
healthier. They certainly know 


more, have more teaching than | 8!Meet. 


| I had, for instance, when I came 


| over here, and I think when we | truthfully say that we in industry 
| are ready to take them into the| want young men; we want them 


| world people divide them 


MEMBERS of “Forum of Youth and Industry, 


dinner given by Alfred P. 


Horizons Building at the 


Knudsen declared: “The young | doers. 


like to know where they | groups. When we come to the doers 
are going to get a job. I don’t| there 


into|to go out and try their hands at 
| three groups which I call the’! things.” 





searchers, the teachers and the 


“Now industry needs all of these 


is nothing like Bcc weal 
that a young man acquires when ins 


eggs? alimont 
Sy HOTEL 
SAN FRANCISCO 


Perched on Nob Hill, 
the Fairmont affords guests a 
glamorous view of Treasure 
Island, in the light-strung Bay. 


it together again. Be- 
cause after he has done it with 
his hand he can do it with his 
mind. And when he can do it 
with his mind then he is an en- 






“Therefore I think that I can 


Exquisite dining in the Venetian 
Dining Room, the glittering 
Circus Lounge, the Terrace Swim- 
ming Pool, and a service that even 
San Francisco’s critical eye ap- 
proves, are traditions. 


Four minutes away are all the 
shops and theatres, and the Fair's 
rapid transit facilities. 


Rates from $4 per day 
Garage in building 
Gro. D. SMITH, General Manager 
New York Office: Robert F. Warner, 11 


West 42nd St.; Chicago Office: J. N. Mills, 
11 South LaSalle St.; Los Angeles Office: 


” 


which met last week at a 
Sloan jr., in the General Motors Highways and 
New York World’s Fair to discuss questions submitted 
students who were guests of Sloan at the dinner. 


Slated. left to wks Peocliamn Ernest M. Hopkins, of Dartmouth College ; Glen W. Fawcett, 510 West Sixth St. 
General Hugh S. Johnson; President Karl T. Compton, - meant es - 

Institute of Technology, and Charles F. Kettering, tre William S. Knudsen 

charge of research. Standing in the rear of the board are we mn | 

president of GM, who spoke at the dinner, and Sloan, who pre: . 
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Next 39 Years’ Keynote 


Of Automotive Convention 


new YORK. — “The next 35 
» jg the keynote of the 
yciety of Automotive Engineers’ 
sth anniversary summer meeting, 
» be held at White Sulphur 
springs, W. Va., June 9-14. 
Bach of the 22 papers to be 
presented at the meeting’s dozen 
whnical sessions, said John A. 
¢ Warner, general manager of 
we, will deal with foreward- 
king aspects of some phase of 


Ainsley, chairman; Full Scale Engine 
C.F.R. Progress Report—C. G. A. Rosen, 
Caterpillar Tractor Co.; An Analysis 
of the Charging Process in the Two- 
Stroke Engine—C. F. Taylor, Massa- 
chusetts Institute of Technology. 

:30 a. m., Ballroom — Passenger 
Cars, J. C. Zeder, chairman; Engi- 
neering Properties of Rubber in Com- 
pression—R. W. Brown, Firestone Tire 
and Rubber Co. 

:30 p. m., Ballroom—35th Anniver- 
sary Grand Ball. 


THURSDAY, JUNE 13, 9:30 a. m., 
Auditorium—Diesel Engines, C. G. A. 
Rosen, chairman; New Applications of 








L. K. MARSHALL, general service manager of Pontiac, presents service 
craftsman certificate to Jess Houchin, of City Pontiac, Inc., Dallas Pontiac 
dealer. Houchin has been a craftsman for more than five years, and each 
mechanic employed in this organization is a service craftsman. Left to right, 
kneeling, are Lester Gordon, O. P. Erwin, Joy Corbin. Standing, Paul Smith, 
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er Meeting 
si Willys Dealers 





In East Stage 
Big Driveaway 


TOLEDO. — Willys distributors 
and dealers from several Pennsyl- 
vania points, including Philadel- 
phia, Harrisburg, Allentown and 
Scranton, were in Toledo last week 
for a spring driveaway of new cars. 

Arriving in Toledo, the visitors 
were met by a committee from the 
Willys factory and entertained at 
breakfast. This was followed by a 
tour through the Willys plant. A 


luncheon at noon, at which Joseph 
W. Frazer, president of the com- 
pany, was toastmaster, was fol- 
lowed by a driveaway of more 
than 100 Willys cars and trucks 
back to the dealers’ cities. 
Visiting distributors reported op- 
timistic sales outlets for Willys 
cars in their Eastern territories, 
where Willys sales are already 
considerably ahead of last year. 


Gene Moore, L. H. Tidwell, service salesman; W. K. Stimpson, Jess Houchin, 
Milton Corbin, “Slick” Holt, E. T. Mitchell, service manager; H. F. Snelling, 
president and general manager of City Pontiac, Inc. 


Lubricants, J. B. Macauley jr., chair- pay ee yo ——— Divi- 
man; Reducing Aviation Engine Fuel | sion, General Motors Corp. . 
Volatility—D. P. Barnard, Standard Oil| , FRIDAY, JUNE 14, 9:30 a. m., Audi- 
Cc f Indi d R. B. Cragin, M torium—Fuels and Lubricants, B. E. 
2 Ea oa gin, ™.| Sibley, chairman; The Use of Small- 
W. Kellogg Co.; Some _ Economic | Scale ‘Single-Cylinder Engines for the 
Aspects of Aviation Fuel Volatility— | Evaluation of Motor Oils—A. O. Willey 
R. C. Alden, Phillips Petroleum Co.;|and C, F. Prutton, Consultants, The 
The Effectiveness of the Burning] Lubri-Zol Corp.; Severe Duty_ Engine 
Condition as Related to Oil and Fuel— 
Cc. M. Larson, Sinclair Refining Co. 


Aluminum in High Speed Diesel En- 
gines—Frank Jardine, Aluminum Co. 
of America; Wear Resistant Coatings 
—J. E. Jackson, Caterpillar Tractor 
Co.; Load cee apacity Phe- 
nomena of Bearing Surfaces—Macy O. 
Teetor, Perfect Circle Co. 

9:30 a. m., Ballroom—Passenger Car 
Rody. ooen eae. chairmen; ding 
, mfort an ushions — . E. Lay, 
shat’s to come, based on co University of Michigan: Comparative 
in automotive progress reveale _ | Weight and Cost of Body and Frame— 
ye nation’s research laboratories.|H. B. Bartlett, Parish Pressed Steel 


SAE President Arthur Nutt, vice- | ©°. 
president for engineering, Wright 8:30 p. m., Auditorium—Fuels and 
jeronautical Corp., will preside. 


Topflight engineers representing 
more than 20 companies manufac- 
ring passenger cars, trucks and 
wuses, diesel engines, parts and 
gcessories, aircraft, aircraft en- 
and fuels and lubricants 
gill share the technical sessions 
vith consultants and authorities of 
two great engineering universities. 
The range of topics includes im- 
t engineering problems in 
ach of these fields. Following is 
the complete program: 
SUNDAY, JUNE 9, 7 p. m.—35th 
mniversary banquet; Arthur Nutt, 
ident, SAE, toastmaster; ‘The 
$5 Years’’ by David Beecroft, 
Bendix Aviation Corp.; ‘“‘The Sun in 
Motion Pictures,’’ Dr. Robert R. Mc- 
Math, McMath - Hulbert Observatory 
md Motors Metal Mfg. Co. 
MONDAY, JUNE 10, 9:30 a. m., 
Auditorium — Aircraft Engines, N. N. 
Tilley, chairman; Altitude and the 
Aircraft Engine — Erold F. Pierce, 
Wright Aeronautical Corp.; Altitude 
ormance of High Output Aircraft 
Engines—Ralph DuBois, Aviation Mfg. 
Corp., Lycoming Div. 
9:30 a. m., Ballroom—Transportation 
and Maintenance, G. W. urie, chair- 
man; Improvements in Gasoline—W. H. 
Hubner, Ethyl Gasoline Corp. 
8:30 p. m., Auditorium—Truck, Bus 
md Railear, B. Frank Jones, chair- 
man; Increased Power per Unit Gross 
poet —-Austin M. Wolf, Automotive in 
. : 
ie 9 
TUESDAY, JUNE 11, 9:30 a. m., ‘ ‘ ‘ ‘ ‘ ail; “4 
ipptioriam <- Aircraft Hingis, Hoberd is ordering his new car, more than at any other time, the buyer is willing to i 
Insley, chairman; The Problem of 
Valve-Head and Valve-Stem Deposits— 
4 T. Colwell, Thompson Products, 
Inc,; The C.U.E. Co-operative Univer- 
sal Engine Design for Aviation Engine 
Single-Cylinder Research—A. W. Pope 
I, Waukesha Motor Co.; Comparison 
#¢ C.U.E. Engine Installations—A. L. 
Beall, Wright Aeronautical Corp. 
9:30. a. m., Ballroom—Transportation 
and Maintenance, H. . Mathews, 
chairman; Round Table Discussion of 
Operation Problems. 
8:20 p. m., Auditorium — Business 
Session; President Arthur Nutt. in the 
chair; 8:30 p. m.—Passenger Cars, J. 
H. Hunt, chairman; Design Sugges- 
tons Resulting from Road Testing for 
rifety—Dean A. Fales, Massachusetts 
nstitute of Technology. 
WEDNESDAY, JUNE 12, 9:30 a. m., 
Auditorium — Diesel Engines, W. G. 


Ancient Vehicles 
Help Studebaker 
Open Fair Exhibit 


NEW YORK.—More than a dozen 

4 | ncient automobiles, ranging in 

re | dates of manufacture from 1901 to 

917, drew the attention of mid- 

tity crowds here Tuesday as they 

in | °hugged and puffed along in a 

2 Parade arranged by Studebaker 

tp. as a curtain-raiser to its 

n- participation in the 1940 New York 
n | World’s Fair. 

D- mene parade was preceded by a 

uncheon at the Hotel Plaza to 


ye automotive industry. 

A feature of the 35th anniversary 

anquet, which opens the meeting, 

gil be a preview by David Bee- 

oft, Bendix Aviation Corp., of 

The Next 35 Years.” Beecroft, a 
t-president of SAE, will vision 




























Process in Non-Knocking Engine Ex- 
plosions—Lloyd Withrow and Walter 


aded 
| the 
tring 





olds 
t is 
roe, 
bay- 





In your haste to get the buyer’s name on the dotted line 


do you neglect the most profitable part of the sale? At the moment he 







in the added features to make his car better 






indulge himself 










looking, more comfortable, safer. And the extra few minutes which you or 


spend in selling GOODYEAR LIFEGUARDS can be the 






your salesmen 


most profitable part of the sale. Don’t hesitate to sell him LifeGuards for 





his tires. The chances are he is familiar with them. After he 


buys them VW? he may have real cause to thank you for 
saving his life or that of someone in his family ve should a tire blow 





out. He can buy LifeGuards now at new low prices. And you can add as 


much as 30% to the net profit we on the new car sale. Isn’t profit 


A SPECIAL LIFEGUA 
Very Simple, y ad DEAL FOR CAR DEALERS! 


Prices on LiteGar, Profitable, 


like that worth the extra few minutes’ 


Mark the corporation’s appearance ticul change. n 
at the World’ i ° .. 2 ars of this new plan send (pie of full par 
1e . orld’s Fair as part of ? R. Ss. wil : Send this ¢ 
%, |e “American Jubilee.” George D. effort? Thousands of car dealers think it is. | &. Gandy Tit President in. Charge oy ace 
ompan ; 


Keller, Studebaker vice-president in 
charge of 
‘uncheon. 
Although hesitating at times, the | 
eaue Vehicles plowed along at a 
connaratively steady pace through 
‘ ad nee traffic from 59th Street | 
. Ty ifth Avenue to Times Square | 
: | 78 Eighth Avenue and_ back | 


—_ With radiators boiling, en- | 

ane groaning and several of the | 

re tires stripped under the| 
ol in, the a | 


ed cars were every- 
th § 
ing but a speed hazard. 


Name 


sales, presided at the | 


Send for the details of the new LifeGuard 


deal for car dealers .. . today! Va ’ | ) 
TYEAR LIFEGUARDS 


LIFEGUARD is a trademark of the Goodyear Tire & Rubber Company 


Address 


ee eee 








City 








we SE SE 


AUTOMOTIVE NEWS, MAY 13, 1940 


GREAT AMERICANS AT HOME 
NUMBER 6 


AT OFFICE 


BREAKS DOWN FEMALE GAZETTE 
CIRCULATION BY INCOME BRACKETS... 
CROSSES AMERICAN HOME OFF 
UIST... SAYS: “WOMEN DON'T READ 
MAGAZINES WITHOUT FICTION”. 














AT LUNCH 
ASTOUNDS CLIENT BY QUOTING 
STATISTICS ON SLIDERULE, PA., MARKET... 
GETS OFF FUNNY STORY PROVING HE 
KNOWS WOMEN'S READING HABITS BACKWARDS 


AT HOME 


WIFE USES HIS COPY OF 
AMERICAN HOME TO BRING 
UP SUBJECT OF NEW CAR... 
GOES TO BED DECIDING TO 
PUT AMERICAN HOME BACK 
ON LIST. 
SURE, FICTION IS IMPORTANT 


BUT— 


... and the fun of living is not confined to those who commute 
in club cars. Whether you are selling automobiles or baby car- 
riages, the market that really counts is made up of people with 
the desire and the wherewithal to buy. The American Home 
magazine—with its editorial pages and advertising devoted ex- 
clusively to ideas on living—today offers to both men and 
women more usable ideas than any other magazine. .. has gained 
over a million and a half new readers since 1933. 





. Seems like a profitable market-place in which to tell your 
story and show and sell your wares. . . 





Among all major magazines, The AMERICAN 
HOME today is FIRST in percentage of: 


. reader-families with incomes over $20 a week* 


THE PRIMARY HOMEMAKER MARKET 


. editorial lines (actual) on home making 
.. homemaker readers per reader-family* 
.. circulation in Metropolitan Suburbs 


At a Mass Rate for Selective Selling! 


Among major women’s and home-service 
magazines, The AMERICAN HOME is 
FIRST in percentage of: 


\ T) 
OF AMERICA’S 


.. total men and women readers per reader-family* = 
.. reader-families with executive anc 

professional family heads* POPULATION 
.. circulation in Metropolitan Markets 


*Starch, 1939 








. BUY WIFE NEW CAR... 








the 


Ey Pete 
Ford Hour 


Ford replaces its present CBS 
Sunday Evening Hour with the 
Ford Summer Hour, a new light 
musical variety program, starting 
May 19. New series will be heard 
at 9:00-10:00 p.m., EDST, on Sun- 
days over 82 CBS sstations, the 
same time and network as the 
Sunday Evening Hour. 

Summer Hour will star Jessica 
Dragonette, soprano, who returns 
to the air after two years, which 
she spent on the concert stage 
here and abroad. Co-stars will be 
James Newill, baritone; Linton 
Wells, foreign correspondent and 
CBS news analyst who will broad- 
cast as Ford’s Rouge reporter; the 
Mercury Chorus, a mixed choral 
group, and Leith Stevens and his 
orchestra. 

Summer series will originate at 
the Ford Rotunda in Dearborn and 
will be relayed to the network 
through WJR, CBS station in De- 
troit. 


Renews 

Firestone has signed with NBC 
to renew the weekly “Voice of 
Firestone” program for 52 weeks, 
effective June 3, over 53 stations 
of NBC Red web. 

Richard Crooks and Margaret 
Speaks, vocalists, and Firestone 
Symphony Orchestra, under the 
direction of Alfred Wallenstein, 
will continue to be heard each 
Monday from 8:30 to 9 p. m., EDST. 
Sweeney and James Co., Cleveland, 
is agency. 


Industrial 

Indication that industrial devel- 
opment of new products is once 
more under way, forecasting for 
the future further increases in 
industrial employment, is con- 
tained in the results of a survey 
just completed by Industrial Mar- 
keters of Detroit, chapter of the 
National Industrial Advertisers 
Assn., preparatory to formulating 
plans for the National Conference 

of Industrial advertising and mar- 
keting executives scheduled for 
Detroit this summer. 

Survey revealed that the most 
vital problem confronting indus- 
trial marketing and advertising 
executives today is the obtain- 
ing of market information on 
industrial products. More than 
four out of every five marketing 
men revealed this to be their 
most serious problem today in 
answer to a questionnaire de- 
signed primarily to obtain data 
for the selection of “clinic” 
topics at the Conference. 
Running a close second in the 

survey — 80.5 percent as against 
83.5 percent was found the ques- 
tion of co-ordinating advertising 
and selling, indicating a growing 
recognition of the vital part adver- 
tising plays in industrial selling. 


Seminar 

“How industrial advertising can 
reduce the cost of selling” will 
be the theme of an all-day semi- 
nar conference, to be held May 
15 in New York City, to celebrate | 
the 35th anniversary of the Tech- 
nical Publicity Assn., New York, 
oldest and largest chapter of the 


th Dimension 


The News of Automotive Advertising 





National Industrial Advertisers 
Assn. 
Charles McDonough, Combus- | 


Wembhoff 


tion Engineering Co., 


president 
of the NIAA, will lead a discus- 
sion on the theme topic at the 
opening session. R. A. Wheeler, 


International Nickel Co., will 
head up a discussion on “How to 
evaluate results of industria] 
advertising.” Subjects of the 
other seminars will be “How to 
analyze sales objectives” and 
“How to integrate advertising 
with sales activities.” W. L. Batt, 
president of SKF Industries, 
Inc., will be guest speaker at a 
luncheon session of the confer- 
ence. 


Increase 
Standard Oil 


of it in newspapers, according to 
Wesley I. Nunn, admgr. 

Total of 1,713 newspapers, with 
a combined circulation of about 
14,000,000, will carry the advertis- 


ing in 13 states in the Middlewest hii 
in which the company markets. 


This includes 492 daily papers and 
1,221 weekly papers. 
Company will increase its out- 
door advertising approximately 
40 percent, with 17,687 24-sheet 
poster panels for gasoline and 
motor oil in 986 cities and towns, 
5,000 highway approach signs for 
clean rest room service, truck 
signs for 6,000 Standard agents 
and a new credit card sign and 
curb signs for gasoline, motor oil, 
clean rest rooms and Atlas tires 
at 23,000 Standard dealer stations. 
Radio will supplement the regu- 
lar use of farm papers to advertise 
Standard tractor fuel 
products to farmers. Seventy-eight 
spot announcement programs over 
102 radio stations during the noon 
hour will feature Everett Mitchell, 
radio farm news commentator, 
with the markets and crop reports. 
Twenty-seven farm papers with a 
combined circulation of over 5,000,- 
000 will be used. 


Industrial advertising will appear }; 


in 41 trade publications in the 
industrial, fleet and asphalt fields 


with a combined circulation of over {f 


500,000. Other advertising will in- 
clude direct mail, which will vary 
from calendars to pieces on Stano- 
lex furnace oil, Atlas tires and 
batteries, candles and motor oil 
change-over, and special activities 
such as the monthly publications 
Standard Service News for dealers 
and Standard Truck Service News 
for agents. 


Karl Frederick 

Karl A. Frederick died Thurs- 
day (9) at his home in Northville, 
Mich. He was born in New Castle, 
Ind., in 1888 and was a pilot in the 
United States Army Air Corps dur- 
ing the World War. 

Associated first with Campbell, 
Ewald, Mr. Frederick was later 
with Green, Fulton & Cunningham 
on the Nash account in Chicago. 
He was a partner of the Frederick 
& Mitchell agency in Chicago, 


| which took over the Nash account, 


and returned to Detroit to join the 
Ruthraff & Ryan staff on Dodge. 
He was with McManus, John & 
Adam at the time of his death. 


For a fresh automotive viewpoint. 
read George M. Slocum’s ‘‘A Word in 
Edgewise.”’ 
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ns & Frank, Chicago haberdashery. 


THE MARKET- PLACE FOR IDEAS ON LIVING Siac are oe Gane sales effectiveness. 


of a photo mural of a Pontiac station 
“Station Wagon” hats in the windows 
Store officials report the display 






of Indiana _ will } 
increase its advertising budget for his 
1940 and place nearly 75 percent ly 


and other # 





mpany 
igeral } 
tive g 
ice in 
the A 
ya. TI 
ser thr 
Perhap' 
pr in th 
Ln was 





AKR 
af fore 
£ Rub) 





A. G, 


Q the 
and h 
is ¢9; 
Year, 

presi, 
the ex 
4 posi 





17 


AUTOMOTIVE NEWS, MAY 13, 1940 


\utomotive Shares Register Fraction 








al Gain in Price 


: cma - + i: Soe ee a 
jividends So Far in 1940 », | Retail Financing 
lightly Below 1939’s Total ie Dollar Volume 
~—s Sugily $ f0tah Rises in March 
a : 7 ¢ 4 ai os 
th jal to Automotive news ees = a a a ‘ <3 WASHINGTON. Dollar volume 
2e] : ‘EW YORK.—A moderate ad- STOCK PRICE AVERAGES of retail financing of new passen- 
7 wi , i assenger car and truck Previous Latest Year ger automobiles was 26.7 percent 
wr te ce 7 shares, led by strength in | 24 motors ... 81.00 37.43 043 28°16 higher in March than during March 
rial feral Motors, enabled the auto-| 10 car-truck co.'s. 39.32 39.81 +0.49 29.61 last year and 81.3 percent higher 
a Rene ee onacs | 4 tire-rubbers .’ 28.00 22:80 —0.t0 21.67 than March, 1938, according to 
im . Sectional gain in average 4tire-rubbers .. 23.00 22.30 —0.70 21.67 preliminary estimates by the U. S. 
fe | ; a month against $4,520,000 merce department. As com- 
and [ie in the latest week covered | dends last month against $4,520,000 commerc 
ising "the AUTOMOTIVE 2 a rae in March and $190,000 a year ago. pared a fy pane geal was an 
Batt, , This was the first upturn | Tota] was $3,126,000 against $4,700,- ee i 


Ties, [rr three consecutive declines. 


at a 
ifer- 


s the most important fac- 
aa GM strength, which in 
‘nq was transmitted to other car 
“4 truck companies, was the 
laration by GM of a dividend of 
fa share for the second quarter. 


000 in March and _ $7,130,000 in 
April, 1939. 

For first four months car and 
truck companies dividend declara- 
tions amounted to $42,372,000 com- 
pared with $47,512,000 a year ago. 





[RONNIE BROOK) 


al 


, POETROIT GCUP 







[couNTeY clus} 


The estimates are based on fig- 
ures reported to the census bureau 
by a sample group of large 
finance companies, which have been 
in continuous operation since 1929. 
The dollar volume of these organi- 
zations represents more than 


j Parts and accesso - FoR) : 
t y= is compared with 75 cents 4/Jjarations for tour menthe totaled oe Tron “im a & SS ee 
rcent [igre in the preceding quarter and | $16,291,000 against $12,256,000 a rai tamara 


ig to 


cents in the second quarter of 


9 


year ago. Total for both groups 
was $58,663,000 for the four months 


HUDSON DETROIT dealers sponsor unique golf tourney, to be held in De- 
troit May 19, when four widely-known professionals will compete in medal play 
o te olf courses. ft 


on 18 of the most difficult golf holes se 


cted from 18 separate 


March financing was lower than 
in 1936 and 1937, but higher than 


with [ts and accessory and tire and | against | $59,768,000 in like 1930] £0 gt, shove, are the pros, who will compete im the event: AL Watrous, Bre 8 | trom 1029 to 1938, inclusive, ac- 
bout Feber shares were lower for the | period. Glen, and Joe Belfore, pro at Country Club. Route is shown. cording to these figures. 








ortis- Ieek, although there was some in- 
‘west [vidual strong points in these 
‘kets. Jroups. 





and Tpeclarations of dividends by 

wtomotive companies in April fell 
out- J.) below a year ago but the $1 
a wiaration by GM last week as- 
eet i se for May over the : 
ant I wauth of last year. Although for your new car—and what complete insur- 
mms, |» total for the first four months : 
a s below 1939, the aggregate for ance protection you get. 
uck |. first five months is expected to . ; 
nts [ahead of like 1939 period. And this chart is so easy to understand that 
— Car and truck companies in you can figure your own“deal’—based on the 
ire, purl declared dividends calling for fF ti 
ne pament of ae against $180,- amount of time you want, and the amount 
)in March and $6,940,000 a year ‘ 
vhse #. Parts and accessory com- you wish to pay monthly. 
ther [ats ee Then you'll see that this “Open Book” plan 
ig ‘ ; 
over is the convenient, low cost way to buy your 
oon Dodge Announces ient, y to buy y 
hell, Shif Ad new Car on time. 
tor, | Shits vances 
orts. ? 3 So send the coupon today and get your 
h ei 
700. In Four Regions chart! Learn how easy it is to figure the 

DETROIT. — Dodge announces : 
dae Minas eek eenmiees otcab costs ... and the savings... yourself! 
the Ing four of its regions. 
elds | H. M. Rowell, manager of New 


»ver Work region, announces the trans- 
in- Jerof C. A. Esslinger, White Plains 
ary jistrict representative, to the post 
ino- fii Brooklyn city manager. In his 
and jew location Esslinger replaces F. 
oil WV. Smith who, in turn, assumes 


HOUSANDS of prospective car buyers have 
"haa copies of this General Motors Instal- 
ment Plan “figuring chart”—and thousands more 
are currently sending in requests for them. 


GENERAL MOTORS - 


9 





CWS 


S 
¥ 
x 


veo Aso Plains post vacated by For, with this chart you can know, before you 
lers | D. L. Beck, manager of Seattle buy, the exact cost of financing and insurance Poy 7 


gion, announces appointment of 
Valter C. Hilligoes as Spokane dis- 
tet representative, replacing 
enry Veale who has been trans- 
“red to Seattle as regional mer- 
andising representative. 

C. Quinn, manager of Pitts- 
urgh region, announces two ap- 
wintments: C. C. Thomas is made 
Theeling district representative 
‘placing K. H. May, who is ill. 
















wstalincne PLAN 


scissile 


Irs- 
ille, 
tle, 
the 
ur- 


ell, 

ter |\ G. VanNortwick is appointed 
am isburgh city district representa- 
go. 7've. 

ick |G. W. Malcomson, manager of 
go, ‘hicago region, reports the ap- 
int, intment of W. E. Shanahan, 
the Jutherto Washington district rep- 


ge. |8entative in the Philadelphia 


& "sion, to the post of Chicago 





m. (ameron Is Named 


ai To Goodyear Board 


({KRON—A. G. Cameron, head 

Oreign sales of Goodyear Tire 
ubber Co., has been elected to 
the board of di- 
rectors of the 
company to suc- 
ceed George T. 
Bishop of Cleve- 





land. Bishop is 
retiring from 
many of his This advertisement is an example of 
business connec- the current national advertising of 
tions to protect 






GMAC which is designed to build 
good will for 


his health. 
Cameron, who 
is in his twenty- 
seventh year with 
i th the company, was 
ind € wholesale grocery business 
bis ¢ ad become vice-president of 
>, -mpany prior to joining Good- 
8 oe His appointment as_ vice- 
* | yesident and general manager of 
© export company came in 1922, 
Position which he has since held. 





and extend public 










>. , confidence in—those car dealers 
- Cameron who offer the low-cost General 
Motors ‘‘Open Book” Installment 


Plan as their time-payment service 







a 


This plan is available only through dealers in CHEVROLET e PONTIAC*® OLDSMOBILE « BUICK ¢ LASALLE and CADILLAC cars 





rower 
GM’s Retail Sales in April Highest i in 35 MonthsW 
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Dealer Stocks of New Units 


Equal to a 24-Day Supply 


NEW YORK.—General Motors 
last week reported April sales of 
cars and trucks to consumers in 
the United States totaled 183,481 
units compared with 174,625 in 
March and 132,612 in April last 
year. The total was the highest for 
any month since April, 1937. 

Sales to consumers during the 
first four months of 1940 amounted 


Junior C. of C. 
Joins War On 


Trade Barriers 


WASHINGTON. — Following its 
own special survey which disclosed 
“arbitrary and unbalanced motor 
vehicle regulations and imposition 
of unreasonable inspection  re- 
quirements, such as drastic regu- 
lations on the size and weight of 
trucks,” the U. S. junior chamber 
of commerce last week joined the 
expanding nationwide war against 
interstate trade barriers. 

The chamber’s investigating com- 
mittee, which has been studying 
the problem for months, suggests 
the situation might well be made 
the single major issue to be 
pressed by the organization during 
coming months, declaring: 

“Restrictions on the free flow 
of trade have assumed various 
complexions but basically they pro- 
duce the same result, regardless of 
the type of ‘cosmetic’ applied in 
order to pass the ‘screen test’ 
of the organic law. 

“There are ports of entry, re- 
strictions on the sale and use of 
dairy products, liquor regulations, 
preferential and retaliatory legis- 
lation, arbitrary and unbalanced 
motor vehicle regulations . . . and 
a multitude of others.” 

The junior chamber already has 
called upon affiliated state organi- 
zations to start fighting trade 
barriers in their own territory. 
Efforts will be made by them to 
enlist the support of governors and 
legislatures to prevent adoption of 
new restrictive laws and to repeal 
some laws already on the books. 

The organization represents ap- 
proximately 110,000 young business 
and professional men throughout 
the United States. 


Lakes See New Record 


For Automobile Carrying 

BUFFALO. — Unloading of new 
cars in Buffalo from Great Lakes 
automobile-carrying boats probably 
will surpass the all-time high set 
in 1937 when more than 200,000 
autos valued at $175,000,000 rolled 
down vessel runways to docks here, 
Fred L. Hewitt jr., general man- 
ager of Nicholson Universal Steam- 
ship Co., predicts. He added that 
the company’s boats already are 
running with capacity loads to all 
ports. 

New facilities for handling of 
cars are speeding up deliveries 
as much as four and five hours 
this year, he said. Since the com- 
pany’s boats. started unloading 
their cargoes this spring at the 
Terminal & Transportation Co. 
docks at the lakefront, instead of 
the Lehigh Freight Terminal on 
the Ship Canal, two hours have 
been cut from the running time 
between Detroit and Buffalo. 


fresh automotive viewpoint, 
Word in 


For a 
read George M. Slocum’s “A 
Edgewise.”’ 


to 602,789, a new high record for 
the period, against 446,790 in the 
corresponding 1939 months. 

Sales to dealers in the United 
States last month totaled 183,900, 
against 181,066 in March and 126,- 
275 in April, 1939. 


Sales to dealers in the United 
States during the first four months 
of the year totaled 690,349 and es- 
tablished a new high for the pe- 
riod. Sales in the first four months 
last year totaled 501,872. 

Total April sales to dealers in 
the United States and Canada, plus 
overseas shipments, amounted to 
196,747 units, compared with 193,- 
522 in March and 142,002 in April, 
1939. Total sales to dealers in the 
United States, Canada and over- 
seas in the first four months of the 
year were 745,929 against 573,059 
in the corresponding 1939 period. 


GM’s sales to dealers in the U.S., 
from Sept. 1 to Apr. 30 inclusive, 
totaled 1,236,748 units, while the 
corporation’s U. S. retail sales dur- 
ing the same period reached 1,088,- 
938. At the April sales rate, this 
would make the GM stock of cars 
in dealer hands equivalent to a 24- 
day supply. 


Detroit Show Set 
For Oct. 12 to 19 


DETROIT.—Detroit’s 40th annual 
automobile show will be held this 
year Oct. 12-19, concurrently with 
the National Automobile Show at 
New York City, it is announced 
by David J. Griffith, chairman of 
the show committee of Detroit 
Auto Dealers Assn. The exhibit 
will be housed in Convention Hall. 


Detroit show committee for the 
new model year. as announced by 
S. T. Hanson, president of DADA, 
consists of Griffith, past president 
of DADA as chairman; James 
Mason, of Hodges Auto Sales; Wil- 
liam Reid, of Southwestern Motor 
Sales; Ralph Knight, of Ralph 
Knight, Inc.; Henry Whiting, of 
Packard Motor Car Co.; Joseph 
O’Malley, of Chrysler division of 
Chrysler Corp.; H. W. Shepard, 
Cadillac Motor Car division; Harry 
Mack, of Ford Motor Car Co., and 
Paul T. Graves, managing secre- 
tary of DADA. 

Opening date of this year’s show 
is the earliest ever set for the 
Detroit show and was determined 
upon, Griffith said, because local 
dealers feel that the changing 
character of automobile shows 
ranked the Detroit exhibit, held 
in the production center of the 
industry, as of first importance 
from the standpoint of both dealers 
and manufacturers. 


New Degreasing Solvent 


Announced by du Pont 
WILMINGTON, Del. — A new 
concentrated degreasing’ solvent, 
with grease-emulsifying properties, 
is announced by Du Pont. Called 
“Dissolvo,” it will be distributed 
with other products in the No. 7 
line of chemical specialties. 
Diluted with varying amounts of 
kerosene or fuel oil, a gallon of 
the new cleaner will produce from 
four to eight gallons of degreasing 
fluid. Its uses include cleaning 
garage floors, grease pits, cement 
driveways, motors, chassis, auto 
parts, tolls and garage equipment. 
It is described as non-inflammable 
and as harmless to metals. 


AVAILABLE 


An executive — manager of divisional branch office of 
leading car and truck manufacturer—wants a po- 
sition in or close to Saint Louis. Broad experience in 
advertising, merchandising and management. Ex- 


cellent record. Well qualified to get results. 


interview 


For 


Address A. N. Advertiser, 


1509 Be_tt TELEPHONE BLpa. 
SAINT LOUIS, MO. 


\Olds Dealers ‘Round 


Table... 


OLDSMOBILE DEALERS from the Charlotte (N. C.) zone attended the 
seventh of a series of roundtable conferences conducted throughout the nation 


7 D. E. 
at the 
Prothoro, W. C. E. 


Prickett, B. 


Ralston, Oldsmobile’s general sales manager. 
Charlotte meeting were, Oe mie, upper row: D. 
amble 


Among those present 
- Uzzle, L. C. 
L. H. Buddin. 


Z. J. Robertson, 


Lower row, Burke Hood, D. E. Ralston, Oldsmobile’s general sales manager; 


P. A. 


ee 


* aoe 


Sinclair, Charlotte zone manager for Oldsmobile, and C. 


gS 


C. Stratford. 


% 


it 


®, 
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SECOND MEETING in California to present Oldsmobile’s cor pro- 


gram to metropolitan dealers was held in San Francisco by 
yt 8 ne a manager of Oldsmobile. Present at this meeting were C. 


Oakland zone manager; Havens, and 
for Oldsmobile. 


SPRING AND SUMMER advertising 
metro 


advert ising manager. Photo shows mareee, 


er for Oldsmobile, and E 
geles meeting. 


Calla 


sales mana, 
at the Los 


7 Havens, 
. Allison, 
G. R. Jones, Pacific een “manager 


plans for Oldsmobile were presented to 


olitan dealers in Los Angeles last week by V. C. Havens, Oldsmobile’s 


H. A. Trevellyan, assistant general 
S. Schank, Los Angeles zone manager, 


Truck 


Pittsburgh Area May Get Radio-Phone Service 
To Commercial Cars 


PITTSBURGH. — (UTPS) — Bell 
Telephone Co. here is awaiting 
approval by the Federal Communi- 
cations Commission of an applica- 
tion to provide radio-telephone 
service to commercial cars and 


‘Steel Industry’s 
1939 Taxes 37% 
Above 1929 Total 


NEW YORK. — Total 1939 tax 
payments of $141,100,000 used up 
more than half of the steel indus- 
try’s net earnings remaining after 
all other operating expenses had 
been met, according to American 
Iron and Steel Institute in its 
current Steel Facts bulletin. 


| 
| 

The steel industry’s total tax 
payments last year were 37 percent 
greater than the total of $103,000,- 
000 levied on the industry in 1929, 
although the industry’s output last 
year was 15 percent below the 1929 
tonnage, it is reported. 

The 1939 steel taxes, it was fur- 
ther pointed out, were equivalent 
to more than $332 per wage-earner 
employed during the year, and if 
paid out in wages would have in- 
creased the year’s total wages by 
22 percent. Expressed another way, 
last year’s steel industry taxes 
represented a year’s pay for 92,500 
workers. 

Nearly $89,000,000 of the total 
steel taxes paid last year went to 
state and local tax - collecting 
bodies, while the remaining $52,- 
100,000 went to the federal govern- 
ment. The state and local taxes 
represented the highest totals on 
record. The steel industry’s tax 
bill in 1938 was $98,600,000. 


trucks in this district. Application 
includes a permit to install radio 
transmitting and receiving equip- 
ment on top of the Bell Telephone 
building at 416 Seventh Avenue and 
at certain suburban locations. 

With this service in operation, 
the company points out that, if 
essential, any private or commer- 
cial subscriber with the usual wire 
telephone could converse with the 
occupants of an equipped truck 
moving on streets or highways 
within a 15-mile radius. Each truck 
or motor car equipped for the 
service would have its own tele- 
phone number reached through a 
special telephone operator, who 
would handle such calls. 

It is to be known as “vehicular 
radio telephone service’ and the 
company’s present plans include 
making it available to utility com- 
panies and equipping seven of its 
own trucks in this way. 

It is pointed out that this equip- 
ment in utility and other important 
trucks would permit quick mobili- 
zation and centralized direction of 
motor vehicle fleets in event of 
major emergencies. There are pres- 
ent limitations on the number of 
radio channels available. This is 
likely to restrict application of the 
vehicular radio telephone service. 
However, it is suggested that ulti- 
mately the service can be extended 
to hospital ambulances. 


PAA Tourney Changed 


HARRISBURG, Pa. —(UTPS).— The 
golf tournament, to be held in con- 
nection with the annual convention of 
the Pennsylvania Automotive Assn., 
will be held on Sunday this year in- 
stead of on Tuesday afternoon, it is 
announced by C. S. Klugh, manager. 
Prizes to winners in the tournament 
will be awarded during the banquet 
on June 16. The convention will be 
held June 16-17. 


—_$__ 


Ralston Reports 
Business Better 


In Eastern Area 


LANSING. — Business through. 
out the Eastern part of the Uniteg 


States at the present time gives}é 


every indication of reaching early 
spring expectations, according ty 
D. E. Ralston, general salesman. 
ager of Oldsmobile. 

Ralston returned to Lansing last 
week after conducting the first of 
a series of roundtable conferences 
with Oldsmobile dealers in the 
Atlantic region. Similar meetings 
are planned with other dealers ip 
zone cities throughout the United 
States. 

“General business 
England states is noticeably im- 
proved over last year,” 
said. “Shipbuilding is employing 


many more people, which is like-P 


Ralston} 


in the New]? 


wise true of the textile mills,” AS 


he added. “Oldsmobile sales in the 
Boston zone for the year to date 


are substantially ahead of this>* 
period last year, and the meetings #\ 


in New York, Philadelphia, 
ington and Charlotte, N. C., also 
revealed better business conditions. 
Oldsmobile sales in Charlotte are 
approximately 47 percent ahead of 
the same period last year. 


“Dealers are particularly optim. 
istic regarding sales for the com.- 
ing months, and orders already on 
hand for early delivery definitely 
indicate that Oldsmobile sales of 


in Oldsmobile’s history.” 


AFL Local Is Formed 


By St. Louis Salesmen 

ST. LOUIS.—Organization of an 

AFL union of automobile sales- 
men, chartered as Automobile 
Salesmen’s Local No. 22,324 has 


selling new and used cars. 
Olds, general AFL representative 


salesmen in the metropolitan area 

He said it was hoped to obtain 
contracts with dealers, eliminating 
“certain undesirable working con- 
ditions.” A minimum wage, instead 
of a straight commission basis, will 
be sought. Robert Williams is 
president of the union, Ben Bock, 
corresponding secretary and 
Charles A. Bowser, financial sec- 
retary. 


Pete Wemhoff's Fourth Dimension 
offers news of automotive advertising. 
Se eae tacensocr nce age aes 


see399h 


“NOVITE” IS 


TOUGH NICKEL CAST IROK 


A line of mobile, motorized self- 
priming centrifugal pumps, de 
veloped by the Novo Engine Com- 
pany, Lansing, Michigan, incor- 
porate high grade Nickel cast iron 
in both pump and engine. These 
uniquely designed Novo pumps are 
made in a range of capacities from 
3,000 to 125,000 gallons per hour. 
Among the special advantages of- 
fered are—longer life from im- 
proved wear-resistance in pump 
cases and impellers, high volume, 
good accessibility, and self-sealing 
characteristics. Pump casing and|——_ 
impeller are of “Novite,” a Nickel- 
chromium cast iron made from 4 
50% steel base. This Nickel alloyed 
cast iron provides atensile strength 
of 45,000 p.s.i., and a Brinell hard- 
ness of 220-280. Cylinder blocks and 
heads of Novo engines are als0 
made of Novite Nickel cast iron 
which promotes good machinabil- 
ity, and assures 
great strength 
and hardness. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 
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| AN’s Production Estimate 


(U. S. and Canada) 























r WEEKS ENDED MAY 11, MAY 4 

Jan.1 Jan.1 

rea Week Same Week April to to 
sali Ended Week Ended 1940 May 13 May 11 
nites Mayll 1939* May4 Revised 1939*  1940* 
gives WEN: MOTORS ....... 43,750 25,472 44,722 191,020 595,812 796,681 
con qhevrolett ......---.. 27,000 15,000 27,112 114,841 355,160 479,533 
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Dick sinthiveesis 15,400 19,275 18,960 80,161 327,982 354,316 
New| Meteury_ ----se sere ee 1,750 2,000 2,045 8,902 39,050 42,033 
mn | Lincoln-Zephyr ...... 740 635 743° 3,252 11,675 13,080 
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— jaan 1,750 1,000 1,535 7,060 19,105 31,595 
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Adds Compound 


NORTH TONAWANDA, N.Y. — 
yinurez Plastics & Chemicals, Inc., an- 
unces an addition to its new 1900 
series of phenolic moulding com- 
ds, to be known as Durez 1905 









Plant Activity 
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AMA Estimates 
Apr. Production 


At 447,400 Units 


DETROIT. — Production of pas- 
senger cars and trucks in April 
totaled 447,400 units, it is estimated 
by Automobile Manufacturers Assn. 


The figure is 2 percent higher 
than March and 26 percent above 
April, 1939. 

For the first four months of 
1940 production totaled 1,758,445 
units, or 24 percent above the 
comparable period of a year ago, 
AMA said. The association said 
this year’s factory sales were ex- 
ceeded only in 1929 and 1937. 

AMA's estimate compares with 
AUTOMOTIVE NEws’ previous estimate 
of 445,817 units for April. 





To feel the pulse of the industry, 
consistent reading of Automotive News 
is a necessity. 


Several Plants 
Are Working On 
4-Day Schedule 


By Pete Wemhoff 
Associate Editor 


DETROIT.—Return to four - day 
schedules in several instances re- 
sulted in a further decline in car 
and truck pro- 
duction during 
the past week. 
However, assem- 
blies remained 
25 percent above 
the comparable 
period of 1939. 

The past 
week's total 
output is esti- 
mated at 96,960 
cars and trucks, 
which compares 
with a _ revised 
figure of 100,382 
units in the pre- 
vious week and 
with 77,857 
vehicles in the 
corresponding 
period of last 
year. 

General Mo- 
tors’ group to- 
tal for the past 
week dropped 
slightly to 43,750 
cars and trucks 
from the previ- 
ous week’s 44,- 
722 vehicles. In 
the comparable 
period of last 
year GM divi- 
sions turned out 
a total of 25,472 cars and trucks. 

Final assemblies in Chrysler di- 
visions remained on an even keel 
last week, totaling 20,210 cars and 
trucks as against 20,184 units in 
the previous week and 18,375 units 
in the comparable period of last 
year. Most of the plants were 
operating on a four-day schedule. 

Ford plants were likewise work- 
ing four days, with the result that 
the past week’s output dropped to 
17,890 cars and trucks from the 
21,748 units produced in the pre- 
vious week. In the like period of 
1939 Ford divisions turned out a 
total of 21,910 vehicles. 


Automotive News’ 
Production Estimate 





New Passenger 
2 Months, plus 48 States 





April April 

to Date Pos. 
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isWeek’s Production Drops to 96,960 Cars, Truck 





Car Registrations 
for March and 8 for April 








1940 19389 Unit 
1940 Pos. 1939 Pos. Gain 
210,882 1 153,096 1 57,786 
139,380 2 118,140 2 21,240 
107,140 3 94,468 3 12,672 
68,450 4 51,371 4 17,079 
54,137 5 37,652 6 16,485 
52,899 6 49,979 5 2,920 
47,149 7 35,033 7 12,116 
24,692 8 18,218 8 6,474 
23,825 9 12,034 12 11,791 
21,276 10 14,228 9 9,048 
19,173 11 11,784 13 7,389 
17,789 12 10,277 14 7,512 
17,495 13 13,042 11 4,453 
14,404 14 13,895 10 509 

8,651 15 8,811 15 160* 
5,620 16 5,316 16 304 
5,392 17 2,876 17 2,516 

88 18 1,081 18 993* 

16 19 208 19 192* 
546 500 46 
839,004 652,009 186,995 





°40 Model Registrations Top 
Previous Year by 27 Percent 


DETROIT. — Completed tabula- 
tions on the nation’s March new 
passenger car registrations show 
that the automobile industry’s first 
quarter in 1940 was 29.04 percent 
better than the same period in 
1939, according to R. L. Polk & Co. 

At the same time, tabulations 
on the 1940 model year to date— 
Oct. 1, 1939, to Apr. 1, 1940— 
reveal a 27.75 percent increase over 
the corresponding period of the 
1939 model year. 

Total registrations from Oct. 1, 
1939, to Apr. 1, 1940, are 1,485,863 
units, as compared to 1,163,071 units 
in the first half of the 1939 model 
year. Passenger car registrations 
since the first of 1940 total 795,162 
units, exceeding by a wide margin 
the 616,192 registrations in the first 
quarter of 1939. 

The truck division of the auto- 
motive industry also improved 
markedly on its 1939 record in 
the first quarter of 1940. Registra- 
tions in that period this year 
aggregate 139,016 as compared to 


Figures supplied by R. L. Polk & Co., New Jersey Motor List Co., and for New York City area by Sherlock & Arnold 
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116,900 in the first three months 
of 1939, a gain of 18.92 percent. 

For the first half of the 1940 
model year, truck registrations 
reached a total of 255,685 units. 
This is 33.23 percent above the 
191,906 registrations of the first 
six months of the 1939 model year. 

In all figures released by Polk 
on calendar quarter year and 
model half-year registrations, full 
registration totals for Tennessee 
in March were estimated, because 
of spring re-registration in that 
state. 


New Plant Addition 


Planned by Vickers 


DETROIT. — Construction of a 
plant addition and new office quar- 
ters for Vickers, Inc., is to be 
launched at once adjacent to the 
company’s existing plant at 1400 
Oakman Blvd. here. The new 
building will represent an invest- 
ment of $500,000. 





New Passenger Car Registrations, 48 States for March, °40-39 
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New Passenger Car Registrations, 8 States for April, ’40-39 
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95 Marketing Areas Show Gains in April Business 


16 Centers Stay Unchanged chrysler Expands Servic 
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‘San Antonio Sales 


° ‘. GO. ee | Journ 
With Only 36 Noting Losses | Drop in April, But oe 








DETROIT.—Gains in April busi- 
ness conditions far outnumbered 
losses among the 147 marketing 
areas of the United States, accord- 
ing to the business survey depart- 
ment of Brooke, Smith & French, 
Inc., Detroit and New York ad- 
vertising concern. 


The index standing of business 
activity in April improved over 
March in 95 areas; 16 others re- 
mained without change, while de- 
clines were registered in only 36 
areas. 

The report states that the great- 
est gains were registered in the 
following areas: 

Albuquerque, Bakersfield, 


Throngs Attend 
Institute on Used 


Car Conditioning 


SEATTLE. — Record attendance, 
with standing room at a premium 
as the meetings drew to a close, 
greeted the visit here of the Used 
Car Appearance Reconditioning In- 
stitute. Attendance averaged 300 at 
the four evening sessions. 

Dan Sunderland, general man- 
ager of the institute, was chair- 
man at the meetings and presented 
the program, designed to show 
dealers how to make a profit on 
proper reconditioning of appear- 
ance of used cars. 

Jobbers sponsoring the institute 
were Ballou & Wright, Sunset 
Electric Co., Piston Service Inc. 
and Colyear Motor Sales. The in- 
stitute is holding its educational 
sessions and demonstrations in 
Vancouver, B. C., the forepart of 
this month, and opening May 15 
will have a three-day meeting in 
Spokane. 


Bos- 
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“Big Business” is staying 
in increasing numbers at 


The Waldorf-Astoria. Yet 


the growing total of 


Waldorf registrations 
makes no difference in 
the personal attention we 
devote to the comfort of 
each individual guest. 


i, Tiaiiaing 


PRESIDENT 


WALDORF 
ASTORIA 


Park Ave. ¢ 49th to 50th * New York 


The Most Extensively Air- 
Conditioned Hotel in the World 





ton, Cheyenne, Chicago, Davenport, 
Dubuque, El Paso, Fort Wayne, 
Hartford, Kansas City, Lincoln, 
Little Rock, Lynchburg, Memphis, 
Minneapolis, New York City, Nor- 
folk, Raleigh, Sioux Falls, South 
Bend, Springfield, Mass.; Spring- 
field, Mo.; St. Louis, St. Paul, Waco, 
Wichita, and Yakima. 


The following areas were closest 
to normal in April: 


Abilene, Albuquerque, Atlanta, 
Augusta, Austin, Bakersfield, Balti- 
more, Bangor, Billings, Boise, 
Casper, Charleston, Charlotte, Chat- 
tanooga, Cheyenne, Columbus, Dal- 
las, Detroit, El Paso, Fargo, Fresno, 
Grand Junction, Green Bay, Harris- 
burg, Hartford, Houston, Indian- 
apolis, Jackson, Miss.; Jacksonville, 
Kalamazoo, Knoxville, Little Rock, 
Macon, Manchester. 

Memphis, Miami, Milwaukee, Min- 
neapolis, Mobile, Oakland, Peoria, 
Phoenix, Portland, Ore.; Reading, 
Reno, Richmond, Sacramento, Sag- 
inaw, Salt Lake City, Seattle, 
Shreveport, Sioux Falls, South 
Bend, Spokane, Springfield, Mo.; 
St. Paul, Syracuse, Tacoma, Tampa, 
Terre Haute, Topeka, Tulsa, Waco, 
Washington, D. C.; Wilmington and 
Winston-Salem. 


Pontiac Dealers 
To Assemble At 


Plant This Week 


PONTIAC.—Representative Pon- 
tiac dealers from each of the 
company’s 23 zones will attend the 
regular monthly dealer merchan- 
dising meeting at the factory 
offices this Wednesday and Thurs- 
day. 

Company policies will be dis- 
cussed with D. U. Bathrick, general 
sales manager, and other executives 
and department heads. Advertising, 
sales promotion, used cars, busi- 
ness management, service and 
parts and accessories, will be dis- 
cussed under the direction of the 
various department heads. 


There will be a trip through the 
Pontiac plants, following which 
General Manager H. J. Klingler, 
Chief Engineer B. H. Anibal, and 
P. H. MacGregor, general manu- 
facturing manager, will participate 
in a discussion of design and pro- 
duction. A banquet will be held 
Wednesday evening. 


The day following this two-day 
conference, Pontiac’s four regional 
managers and one zone manager 
from each region will take part in 
the monthly regional projection 
meeting. 

The following dealers will attend 
this meeting: David Delaney, Blue 
Hill Pontiac Corp. Long Island 
City, N. Y.; A. P. Neville, Island 
Pontiac Corp., Long Island City, 
N. Y.; J. P. Bannon, Dauphin 
Motor Car Corp., Harrisburg, Pa.; 
E. M. Kupersmidt, Coast-In, Inc., 
Washington; Frank Woods, W & S 
Motors, Charlotte, N. C.; E. J. 


Coatsworth, Echo Motor Sales, 


SERVICE 





have been assigned to territories. 


REPRESENTATIVES W 
Lasque, F. W. Leach and S. T. Schmidt (left to right) are shown here 
dismantling a truck differential as part of their mechanical education provided 
by Chrysler Corp. Service division. As part of an expansion of Chrysler’s 
service field force, these men have been trained for five weeks and now 


. C. Brandauer, 





D. Schlachter, H. 





OTHERS GIVEN an intensive five-week mechanical education by Chrysler 


Corp. Service division were, left to right, F. S. Harschman, L. M. Brucker, 
J. J. McCarthy and D. S. Price, shown here assembling a truck differential. 
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FF. 





CHRYSLER SERVICE representatives G. B. Dixon, W. L. Schuckman and 


W. M. MacGillivery 


(left to right) receive instruction from F. W. Anderson 


(back to camera), instructor in Chrysler’s service school for new representatives. 


Chrysler Corp. 


Its Service 


DETROIT. — After an intensive 
five weeks course of mechanical 


Buffalo; Robert G. Gunn, Boule-| instructions, another group of dis- 


vard Motor Co., Pittsburgh; K. L.| trict service 


Kelser, Paper City Motor Sales, 
Kalamazoo, Mich. 


representatives has 
been assigned to regions of the 
Chrysler Corp. Service division, 


J. L. Bruce, Bruce Pontiac Co.,| according to H. J. Nestle, general 
Detroit; C. J. Harmon, C. J. Har-| service manager of corporation. 


mon, Inc., Cleveland Heights, O.; 
Herschel Miller, Ry-On Pontiac 
Co., Anderson, Ind.; Cowan Rodg- 


ers jr. Rodgers & Co. Ine., 
Knoxville, Tenn.; L. E. Tate, Tate 
Brothers, Jackson, Tenn.; Gene 
Shaver, Shaver Motor Co., Ham- 


mond, Ind.; E. W. Graulich, Grau- 
lich Auto Sales, Evansville, Ind.; 
Floyd Randolph, Sidles Pontiac 
Co., Lincoln, Neb. 

R. L. Whitcomb, Whitcomb & 
Blick, Minneapolis; W. W. Henry, 
Wat Henry Pontiac Co., Tulsa, 


Okla.; J. B. Curtis, Curtis Pontiac | 
Geo. Stable- | 


Co., Greenville, Tex.; 
ford, Mission City Pontiac Co., San 
Antonio; Albert Kasey, Kasey Pon- 


tiac, Fresno, Calif.; Owen J. Mas- | 


ters, Masters Pontiac Co., Glendale, | 





Calif.; Ed Riebe, Tacoma Auto| 
Sales Co., Tacoma, Wash.; Cliff 
Wallis, Wallis Pontiac Co., Albu- 


querque, N. M. 


“So successful has been our pro- 





Near-Record Attendance 
Seen for PAA Conclave 


HARRISBURG, Pa.—One of the 
largest crowds in history is ex- 
pected to attend the 20th annual 
convention of the Pennsylvania 
Automotive Assn., to be held June 
16-18 in Pittsburgh under auspices 
of the Pittsburgh Automobile Deal- 
ers Assn. The following committee 
chairmen have been appointed: 

E. D. McKean, general chairman; 
S. H. Parker, vice-chairman; C. 
Hill Crawford, attendance; R. M. 
Howard, publicity; Harry Kushing, 


golf; W. N. Owings, hotel and 
luncheons; F. B. Gregg, transpor- 
| tation; Geo. P. Gray, entertain- 
ment; H. D. Eierman, reception, 


and W. N. Owings, finance. 


Expanding 
Field Forces 


gram of mechanical education for 
dealers’ service personnel, that we 
are able to augment the work of 
our present field force with addi- 
tional men,” Nestle said. 

“During this course of training, 
these men — all of whom have a 
background of many years prac- 
tical experience in service work — 
j}have had the opportunity to study 
every mechanical improvement and 
service adjustment recommended 
by factory engineers. 

“In addition, the group has been 
| thoroughly schooled in diesel truck 
service. 

“We feel,” said Nestle, “that with 
the many mechanical school pro- 
grams that our men are holding in 
dealers’ service departments, cus- 
tomers will benefit from more skill- 
ful workmanship as well as more 
|prompt and efficient service.” 


| Coverage Liberalized 
automobile 





ST. LOUIS. — A new e 
policy, described as the “‘last word 
lin broad and liberal coverage con- 
struction, has been’ introduced’ by 
| American Automobile Insurance Co. of 
St. Louis. The new policy is to be 
available immediately in Missouri, 30 
other states and the District’ of 
‘ Columbia. 





| 








Easily Exceed "39 jaa 


SAN ANTONIO, Tex.—New ca; 
sales here during April reflected the 
breathing spell experienced since 
the heavy sales of the preceding] -—— 
month. Total sales during Aprijf(adilla 
were 737 units, as compared with|— _ 
1,077 units for March. Sales, a¢.J— 
cording to individual makes, wer} — 
as follows: 

Buick, 40; Cadillac, 7; Chevrolet 
117 (and 21 commercial units and ml 
11 trucks); Chrysler, 14 (ang j}/—— 
commercial unit); De Soto, 6; Dia. 
mond T Truck, 7; Dodge, 63 (anq —_ 
6 commercial units and 3 trucks): 
Ford, 118 (and 14 commercial unit; 
and 13 trucks); GMC Truck, 5 
(and 2 commercial units); Hudson, 
33 (and 2 commercial units); IHC 
Truck, 8 (and 4 commercial units): 
LaSalle, 5; Lincoln-Zephyr, 6; Mer. 
cury, 16; Nash, 7; Oldsmobile, 33 
(and one commercial unit); Pack. 
ard, 19; Pak-Age-Car, 2; Plymouth, 
56 (and 2 commercial units); Pon. 
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tiac, 29; Studebaker, 24; Willys, 9 De Soto 
(and 2 commercial units). Totals:}—— 
602 cars, 60 commercial units andj —— 
50 trucks. —_ 
Registrations by out -of - county in 
dealers were: Buick, 2; Chevrolet, Dodge 
1 (and 3 trucks); Dodge, 1; Ford —_— 
2; Hudson, 2; Lincoln-Zephyr, 2:}_ — 
Mercury, 3; Oldsmobile, 3; Plym. 
outh, 4; White Truck, 1; and 
Willys, 1. PTY 
Grand total: 623 cars, 60 com.|ford V: 


mercial units, and 54 trucks, for a 
total of 737 units. 

April sales in previous years 
were: 1935—780; 1936—818; 1937— 
760; 138—445; and 1939—552. 


Form Sheet Wire Firm 


With Francis as Head 
DETROIT.—Formation of Sheet- 
Wire Corp. here to enter into man- 
ufacture with steel mills and non- 
ferrous fabrica- 
tors, of rods, 
bars and wire by 
a new low-cost 
process, is an- 
nounced. 

Dean D. Fran- 
cis, formerly 
vice - president, 
National Bronze 
and Aluminum 
Co., and _presi- 
dent, Wheeler- 
Schebler Carbu- 
retor Co., heads 
the new concern as president and 
treasurer. The new process would 
revolutionize present methods of 
large-scale production of wire and 
similar products, said Francis. 
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Maximum ASSURANCE 
OF ACCOMMODATIONS AT THE 
Minimum RATE! 


Travel-wise visitors to New York know that 
there is one place to stop where you can ask 
for—and get—a minimum rate room. ..an 

it’s The Lexington! Here,400 outside rooms 
with combination tub and shower bath, circu: 
lating ice water, and four-station radio—one- 
half ofthe entire hotel—are always available at 
$4.00 per day so you have maximum assur 
ance of accommodations at the price you 
want to pay. You are also 
assured of the kind of ser- 
vice you like—forT he Lex- 
ington is recognized every: 
where as “New York's 
Friendly Hotel”! Let us 
welcome you as a guest! 
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Vice-Pres. & Mng. Dir. 


LEXINGTON AVE. at 48th ST., NEW YORK 
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= Actual top and bottom prices on 1939, 1938, 1937 and 1936 

3S ysed cars, as advertised in local newspapers. SEDAN 
rices only used in this comparison. Newspapers co- 

PS | 

ut 


—Sun Telegraph; Cincinnati — Post; Detroit — News; 


. S Chicago—Herald-American; St. Louis—Globe-Democrat; 
Used Car Sel | ing Prices Atlanta — Journal; Dallas — News; Denver — Post; Los 


Angeles—Times; Seattle—Times. 







operating include: Boston—Globe; New York—Times, 
Journal American; Philadelphia—Bulletin; Pittsburgh 


As Advertised, April 22-28 
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39) 745- 685 745- 650, 695 | 695 "925 "761-667 
$0) 513 | 085-405, | OS S«d|CCSCSCSC~*d:«C RT | SS) mm 
37) 475- 335 429- 390 495- 395 465 | 395- 295 445 449-400, ——“‘;”~*éSéS|é«S%- 495 | 645 | 436. 385" 
39) 645-495 G645- 369, 575- 445 479 | 595- 565| 525- 465 565- 445 595 550 625- 485 695- 565. 590- 479 
38) 525- 375 495- 343 485- 345 495-399) 495- 345 385- 345) 445-365 475- 360 425- 315 395-335, 465. +| 429. | GO7- 445) 470. Sea” 
Si] 425-295 395-197 395-265, 365- 299, 410- 298 325- 257 395-285 365-335 325. 2—=~=*'—i«8SSS~<“i*‘iSS- SCSCS*CS*~*~SSCS~StStS RR 
36) 345-220 275-126 285 295- 245 $25- 230| 265- 151 285-195 240 195 265-198 295- 265, $25- 175 389-260 | _287- 216 
aaa 38) 525-385 475- 445 465-445 485-390 495- 385 425- 369° 495-425 445495 315: 425- 397 498- 365/ 495 | 469-401 
E ee ee 375- 295 389- 288 395- 295 365- 239 385- 295 375- 295 395- 345 495- 375 395- 365  467- 895 402- $23 
HE 36) 315-225 285 295- 195 265- 235 345- 260 245- 195 285- 249 295 395- 250 365- 295 389 316- 238 
39) 765- G45 695- 545 645-525 675 795 645- 565 625-575 645 59 745 529 745- 605 676- 
38) 575-445 645- 385 495- 395 577- 499 545- 525 475- 435 585-425 445 | 595- 475 495 685- 600 551- 465 
that "Sif 475-345 375 395- 295 395-365 425- 395 395- 290 395-375 425-300 385-345 395 425- 395 395- 380 495- 425 413-355 
| 5- 195 365- 199 249- 185 295- 265  295- 169 _________2%0 425- $25 395- $25 318-232 
noms | Studebaker Commander 39) 695-645 645- 195 695- 595 765- 695 625 795 945 733- 601 
wh 38] 585-489 545- 415 _ 525 349 545- 459545 545- 395 «685 «BAS «64S  551- 443° 
a. (Dictator) °3i] 475- 395 4$25- 345 445- 425 495- 329 347 375- 295 475- 395 ——s—ié«i BS - 445 «465- 395 525-440 456- SBS 
= “ 36] 365-295 275-195 295-245 5- 205' #«&55|.©~©~€~ le ~495- 389 367. 28 
very: sé S80 325- 275 249- 275 285-275 365 335 885 ' 318: 275 
re 33) 245-225 227-195 225 ~ 239 195- 165 265-195 245-235 225 ~ 265- 195 265-199 275.2082 ool 
uest! 155 175-125 75 . eae eee ean Ta 
National Average, All Makes, April 28—$502-$4129 
rot National Average, All Makes, April 21—$513-$430 


U 

V8e ° ‘ . ‘ a eit tir 4 setronolite vwenaner 7+ - o oa. ° 

one Selling Prices, as advertised in the classified section of met opolitan now _— 8 nationally, are compiled exclusively by Automotive News as a copyrighted feature. 
“_ "8 the first time anywhere that bona fide top and bottom prices have been compiled from published figures to establish the trend of the market and the resulting national indez. 
7. 
_— 


Where no prices are quoted, no car of make and model was offered during the period covered 
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OFFICIALS and contestants in the second intercity reliability team 
match between Chicago and New York, grouped for a picture at 
George Ade’s farm near Kentland, Ind., included the following, read- 
ing from left to right: Starter Fred J. Wagner, Harry Branstetter 
of Chicago, Clerk of the Course John G. De Long of Chicago; 
William Poertner, captain of the New York team; George Ade in 
person; Sam Hibben, captain of the Chicago team; Charles P. Root 
of Chicago, chief checker, and J. T. Brown, president of the Chicago 
Automobile Club. 


Chapter LXXI—New York Memories 


That intercity reliability team match between New 
York and Chicago, the first one run out of New York to 
Greenfield, Mass. and return, and the next and conclud- 
ing one in the following year, the invasion of the west 
with Mecca at George Ade’s farm at Kentland, Ind., was 
to wind up my career as a promoter of automobile con- 
tests. Once, after I came to Detroit, I tried to promote a 
stock car road race on our famous Belle Isle. To me it 
seemed an ideal spot, far better than Elgin, because it 
was within 10 minutes of down town and the only way 
to get to it was over a bridge or by boat. Which meant 
we would be assured of a good gate because few could 
get there without dropping their tickets in the box, 
necessary to provide the cash prizes for the drivers and 
to pay the expenses of the promotion. Also, if there were 
any profits they could be given to some local charity. 


The idea came because in the bicycle days Belle Isle 
was the battle ground for one of what might be called 
the national road races. It was one of the classics that 
helped develop many Detroiters who became racing 
stars of the time. I recollect two who later became prom- 
inent in the automobile industry—Billy Rands, who was 
to be president of Motor Products, and Bill Hurlburt, 
who not only became a truck manufacturer but who, at 
the time of his death only several years back, was gen- 
eral sales manager of Hupmobile when it looked as if 
that company would win its battle with Archie Andrews 
and get on its feet once more. Record after record used 
to be broken on the Belle Isle bicycle course. 


Belle Isle Race Considered 


It seemed to me that we could lay out a 10-mile 
course there for an automobile road race. True, because 
of the winding roads no great speed could be attained, 
but it would be a contest in which competition rather 
than speed would be the attraction. Careful driving 
rather than horsepower would be required. Others in 
Detroit thought as I did, but when we started to look 
into the possibilities, we ran into a stone wall. Even if 
the city council was willing, there was a law on the 
books which strictly barred charging admission to 
Belle Isle. So no dice. 

But as I review the past years, I look on the intercity 
team reliability match as my crowning achievement. It 
was something no one before ever had attempted. Both 
the interclub and the intercity were for what might be 
called the amateurs — owners and not tradesmen. It 


cisco; Albert Champion, 
advertising agency, Chicago. Back row, 


breath, manager of Detrot 
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wasn’t until the intercity that this rule was violated 
and that only in a couple of instances. Because of Bill 
Poertner, who long had been a New York dealer but at 
the time had no trade affiliation, he was permitted to 
captain the New York Athletic Club team on the west- 
ern invasion, while in the New York engagement Ray 
Owen, who, while manufacturer of the Owen Magnetic, 
was regarded as coming close to our amateur definition. 
Four years as editor of Motor acclimated me to east- 
ern ways. When I went on Motor the World War was a 
year old. The United States had not gone in, although 
before I got through working for Mr. Hearst this coun- 
try was involved and how! But war did not seem to 
make much difference with Motor. We got plenty of ad- 
vertising support even when automobile production was 
reduced because of the need to use the factories for the 
manufacture of war stuff. And we had gasless Sundays 
and all that, but Motor continued to do business at the 
old stand and got plenty of advertising. With Alexander 
Johnston and Harry Tarantous as my editorial assist- 
ants, we got out a magazine which enjoyed top recogni- 
tion in our field. ; 
_ At the time the war ended and with the boys return- 
ing from “over there,” I came to another cross roads. 
The late Robert Wolfers, who passed along two years 
back while representing Crowell’s Woman’s Home Com- 
panion, was publisher of Motor Life, Automobile Trade 
Directory and the Automobile Blue Books, all three 
valuable properties. Motor Life was an owners’ publica- 
tion and that was where I fitted in. So I listened to Bob 
and went with him with the title of editor of Motor Life 
and the Automobile Blue Books. 


Blue Books 


Blue Books were a national necessity then. Uncle 
Sam had not taken over the job of numbering the 
through routes, so guide books like Bob’s were essentials 
that couldn’t be laughed off. You had to have them to 
go even from town to town. Remember when you had 
to refer to a Blue Book and get your bearings by read- 
ing therein, “Turn left at red school house,” etc. But 
after Uncle Sam set up his system of numbering the 
highways and posting those numbers, guide books were 
obsoleted. Nowadays you pick up a map at a filling 
station, note the number of the route you want to follow 
and you can go from coast to coast without worrying 
about whether or not you are on the right road. 

It was while I was on Motor Life that there came into 
being the Old Timers Club, an organization for the vet- 
erans of the industry. Now we have the year-old Auto- 
mobile Old Timers, Inc., which is for owners as well as 
tradesmen. But the first Old Timers limited its mem- 
bership to the industry itself and it was to last for some 
10 years. Frederick H. Elliott, former secretary of the 
American Automobile Assn., was the spark plug re- 
sponsible for Automobile Old Timers, Inc., and he in- 
terested two other AAA veterans, Dave Hennen Morris 
and William H. Hotchkiss in promoting the idea, which 
took form at a luncheon during the 1940 New York 
national automobile show and which now is a going 
concern. 

The other organization, the Old Timers, came into 
being in 1920 in an odd way. The National Standard 
Parts Co., Christian Girl’s outfit, had compiled a long 
list of names of automobile veterans. Standard Parts 
didn’t know what to do with the list after it got it, so 
it called in Lloyd Maxwell, its advertising agency coun- 
sel, to solve the problem. This didn’t stump Lloyd. He 
interested Dick Kennerdell, then chairman of the AAA 
Contest Board and myself, and the three of us made up 
a committee to organize an Old Timers Club. 


This is the seventy-first installment of Chris Sinsabaugh’s memoirs. 
Succeeding chapters will appear in subsequent 
issues of AuToMoTivE News. 





DIRECTORS of the Old Timers Club assemble for their first meeting in 1920 at the Durant Hotel in Flint, Mich., as guests of President 
ion. w, from left to right: W. C. Rands, Motor Products, , 
Sean A. 5 aos Pue Co., Flint, Mich.; Gregory Flynn, E. A. Cassidy Co., New York; Lloyd Maxwell, Erwin & Wasey 
left to right: John Younger, Standard Parts Co., nena ages A F. = Fy sands “Motor West” of Los 
> Ri a nnerdell, chairman of AAA Contest Board; Walter Bermingham, automobile editor “Chicago Evening Post;” W. 8. Gil- 
ee ar of oe bit Automobile Club; Chris Sinsabaugh, editor “Motor Life,” N. Y.; Martin Pulcher, Federal Motor Truck Co., Detroit. 


Detroit; William L. Hughson, oldest of Ford dealers, San Fran- 





U.S. Safety Rules 
Extended by ICC 
To All Trucks 


WASHINGTON.— Interstate Com- 
merce Commission last week or- 
dered all motor trucks which oper- 
ate in interstate commerce to 
come under the federal safety 
regulations, which for more than 
a year have applied only to com- 
mon carriers. 


Approximately 20 percent of the 


3,000,000 private trucks in the 
United States are affected by the 


order, which will go into effect 
Aug. 1. 
Under the federal regulations 


drivers of private trucks which 
cross state boundaries will not be 
permitted to work, except in cer- 
tain cases, more than 60 hours per 


week or 10 continuous hours in fit 


any 24 without eight hours of rest. 
Drivers must be 21 years old and 
must pass physical examinations 
to determine their fitness. 
must keep a log of their move- 


ments, which will be available to } 


ICC inspectors, and trucks must 
meet federal mechanical require- 
ments as to brakes and lights and 
other safety equipment. 

Because of the ICC order, priv- 
ate truck drivers will be exempt 
from the hours provisions of the 
Wage-Hour Act and will not have 
to be paid time and a half for any 
overtime over the wage-hour maxi- 
mum of 42 hours per week. 


Akron Sales Up 
es e 
Sharply in April 
AKRON.—According to the Ak- 
ron District Automobile Dealers 
Assn., both new and used car sales 
in the Akron territory showed a 
marked increase for April, as com- 
pared with 1939. New passenger 
cars were up 50 percent, with 1,536 


units registered for this April. In 
1939 sales totaled 1,015 units. 
The grand total for both pas- 
senger cars and trucks moved 
ahead 526 units over last year, 
with 1,646 being sold against 1,120 
last year. Used car sales jumped 


from 1,762 units in 1939 to 2,456 — 


units in 1940. 

The Akron association sponsored 
Used Car Week during the second 
week in the month, which, accord- 
ing to Herbert Fowkes, president, 
was a contributing factor in bring- 
ing used car sales more in line 
with new car registrations. 


“Used car overallowances are 
still plaguing our dealers, but the 
trend in dealer thinking in our 
section seems to indicate that this 
will soon eliminate itself, with 
dealers becoming more interested 
in profits and forgetting about 
volume business and heavy new 
ear registrations,’ Paul Martin, 
ADADA secretary, said. 





Puerto Rico’s Motor 


Purchases Rise 52% 
WASHINGTON. — Stimulated by 
heavy federal spending and 4a 
sugar harvest larger than that of 
last year, Puerto Rico’s purchases 
of automobiles and trucks from 
manufacturers in continental 
United States increased 52 percent 
during the first nine months of the 
current fiscal year as compared 
with the same period a year ago, 
according to the Puerto Rican 
Trade Council, based on U. S. de- 
partment of commerce figures. 


The territory, which has more 
automotive vehicles per capita 
than any of the Caribbean coun- 
tries, now has nearly 25,000 cars 
and trucks registered. Sales of 
trucks and buses to the island were 
38 percent higher, totaling 1,148 
units, the council stated, while 
shipments of tires and _ tubes, 
valued at $1,113,000 were 79 per- 
cent greater than a year ago. 





’ ] 
Gallonage on Upbeat 
ST. LOUIS.—Despite subzero weather 
during most of January and February, 
consumption of gasoline during the 
first quarter in St. Louis this yeal 
was 965,885 gallons greater than for 
the same period in 1939 when_ the 
weather was less severe. The total 
gallonage consumed this year was 
59 485.106 and the city collects a 1 
cent per gallon tax and the state 
another 2 cents per. gallon. The city 
collects approximately $900,000 annu- 
ally through gasoline sales. 
“Dealers Tell Me,"’ by William C. 
Callahan, is an open forum for 1 ex- 
ressi dealers’ opinions. t ap- 
pression of ote Ne an. 
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‘introduced his famous guests and 





















Chri Pink had been nodding at the press 
v | hy p an yy k Sy By ~ — ee — oe nudged 
A ° im. “Jimmy French is calling you, 
Sinsabaugh Pink.” It took three nudges to 
AS |'wake him and the Chronicle vet- a 
- (Continued from Page 1) ~~ |eran finally was aroused to his re- | 3 iio. 
; , . sponsibility. Ambling up in an 
i, general Se aed i "1927, he | so See proved Alfred P.| embarrassed way—he always ambles 
to (roller: ne seitiees. tee the | oan picked wisely. —Pink was forced to listen to the 
lety came & peg ienioian Soe his kee French encomiums which were 
aan pst —, taal des bein rng AFTERMATH of the 22nd an-| delivered in good English and then 
om. Pe G - nager. In 1929 he | Dual golf tournament at Del Monte, | was given his citation —a_plaque, 
at geners mabe. In 1936 the | Where the automobile industry of | With the following engraved on the 
the electe =. felt he nak desis North and South California met in| >rass plate: “To Leon J. Pinkson, 
the igh comma samecity so well that friendly combat, comes to me|in appreciation of his 30 years of 
the gang ee making him|ffom Prince of Publicity Harry |Service to the automobile industry 
fect ,did no Buick unit 6 Elliott, of San Francisco, who tips|@S @utomobile editor of the San 
ad of the — r . me off on what happened to Leon| Francisco Chronicle—San Fran- 
ons ioe , |Pinkson at the big banquet the|cisco Motor Car Dealers Assn., 
ich | CHECKING ng coc re final night. Pink’s service stripes | May, 1940.” 
be pents on the — Jo nd/ show that he has put in 30 years Ee ea te 
cer- pe is ee es a ee as automobile editor of the San| WINNER OF this week's wise- 
per pore than wopeeres =a See SUne if Francisco Chronicle, which ranks | crack orchid is an unknown reader| NEW REAR-VIEW MIRROR said to totally eliminate glare in night driving, 
in jstion and re - arrangement of him next to Jim Sullivan of the]of the column. He’s from Chicago | without changing the field of vision, is now available to Chevrolet owners. 
est, fant and equipment and has de-| Boston Globe, in the seniority rat-|and signs himself “J. C. jr.” and | New, device utilizes an optical principle in which two a ae a 
and eloped unusual public acceptance | ing. Jim has had only one job—he| his contribution reads: “Ford tri- provided by means of a wedge-shape ainee, the oe  -- of - " are 
: in his four years of : c n . at a a angle with each other. For daytime driving the rear-view image 
ons # Buick cars in ; ye: always has worked on the Globe| motor airplane’s slogan for Nor- pomeee through the transparent front surface of the wedge and is reflected 
hey panagement. Returning Buick to|and has done so for some 55 years.| way: ‘Watch the fjords go by’.” n a normal manner from the inner surface, which is silver-plated. If the 
ve. fall announcements has resulted in| So Pink might almost be called the os were ue = = besition, for night Griving, yo —— = 
: t employment level in i. . Se e rear would glare in the dr ver’s eyes as in the ordinary rear-view mirror. 
. to consisten ; crown prince. ° By moving the adjustable element within the fixed frame a fraction of an inch, 
Lust pe companys plants throughout * @ ¢ | Tonnage Hits 205,752 the glare is thrown upward and the outer surface comes into sition, giving 
ire- year. And there has been a WELL BUFFALO, N. Y.—Port of Buffalo the driver an unobstructed and unchanged view without glare as illustrated here. 
and parked turn ae tee _ ee Monte ge a Sener take plete, aurina 1939 with a lecti f Herbert W. Clough i 
: " Xi- : y ; election o erber - Clou vice- 
, pa 43,000 “units in. 1933, the | Toastmaster Jimmy French, chair- @ report resased here by tne UO i eos uae mee rest-| Gap poem 18 years of sales. ‘Clough 
aot ympany produced 173,435 in 1936,|™an of the golf committee, had Army district engineer's office. ; dent of Belden Mfg. Co. announces ‘the Belden. pore et eee oe 
the (1000 in 1937, 175,000 in 1938 and 
ave fore than 208,000 in 1939. When 
any jie 1940 model year is completed, € ® 
axi- | is expected that its count will 
x * * | 
RECOGNITION is given Paul ' 
yrrett for his fine work as direc- 
il st of public relations for the cor- 
‘1 wration. He is the first of his _ 
dling to be made a GM vice- eres x = 
Ak- | usident. He came on the job in 
lers fw) after having participated in 
ales e activities of the War Industries 
1 @ bard in Washington, following a 
M- Forough training on the staff of | 
ger }. American International Corp., 
— secializing in research. 
But it was as a newspaperman 
as- pat Garrett qualified for the GM 
ved sition. From 1920 to 1931 he con- 
sar, pucted financial columns in_ the 
120 ‘ew York Evening Post, which 
ped moved to Alfred P. Sloan that he 
456 pot only enjoyed the wide con- 
dence of the country’s business 
req jd financial leaders with whom | 
ond PS work brought him into contact, = 
ont! ft that Paul Garrett knew his —t 
ent, Fr ‘OMA 
oe U 
ng- M4 Scot } 
"& Pontiac to Start j =a =) 
& - = 
are (Series of District | i | 
the ‘ ta 
or | Manager Confabs if | | 
‘his 2 Ried 4) ' 
‘ith | PONTIAC.—Pontiac sales execu- ic Tl 
ted fives set out this week for a at 
out Fries of conferences with district Se] Ee 
ew Panagers in their home Zones. 
tin, |} Former procedure has been to 


ummon the district men to the 
4ctory for spring merchandising 
wetings. According to D. U. Bath- 
‘ick, general sales manager of 
‘intiac, who will hold conferences 
by |} New York, Philadelphia and 
a fontiac, the tour will allow the 
of }*ecutives to deal more specifically 
nth the problems of each zone. 
“tntiac’s 23 zones will be visited. 
-al | Besides Bathrick the following 


In rear wheels the life of Hyatt Roller 


Bearings is long and quiet because Hyatts 


possess surplus capacity for unusual ser- 





ent Pn will take part in the tour: ' iT1 . 
SO wee ee ee vice conditions, accuracy and finish for 
red [sistant general sales managers; 
0, ee neey advertising man- iet : Desi d d buil 
fan fet; H. G, Hersh, sales promotion uiet operation. Designed and built to 
de- ao = W. Bygel, assistant ’ . . 

: otion manager in charge d ; 
ore |! sed cars, and P. R. Warmee, Hyatt Hy-Load Type Roller Bearing : 
4) Pa Sy & home ce ae prolong the life of the truck or car, Hyatts 
~<A “Charge of new cars. Wheel illustrated above. Opposite is 
ot Bobb, ie tek aeiaaas shown this bearing with the inner race always perform quietly and efficiently, 
ere separated. 


4s | Lo Ohio License Board 
ile | COLUMBUS, O—Gov. John W. 
es, [ticker announces the appointment 
er- Mree C. Bobb, Columbus Chev- 

‘in dealer, and Carl C. Cron, of 
lates President of Mercer County 
~omobile Dealers Assn., to serve 


no matter what the application. Hyatt 


Bearings Division, General Motors Sales 


her ene ners of the state automobile 
ry, | mens board. 

me ener with Cylon W. Wallace, 
for | "e8istrar of automobiles, they 


Corporation, Harrison, New Jersey, and 


Detroit, Michigan. 
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with this most successful 
hew car in 10 years 


Studebaker Champion invades lowest 


price field and over 80,000 Studebaker 


Champion owners confirm its superi- 
ority in operating economy and all- 
around performance! 





F you’re interested in real inde- 

pendence...if you want to make 
constant progress and solid profit 
selling lowest price cars, look into 
the Studebaker Champion. 

The quick success of this sensa- 
tional new lowest price car is swing- 
ing hundreds of dealers to Stude- 
baker because: 


1. The Champion is the most talked about 
lowest price car in America. 


2. The Champion comes through with un- 
qualified proof of its superiority in gas econ- 
omy, riding comfort, handling ease and sure- 
footed safety. 


3. Studebaker doesn’t interfere with any 
Studebaker Champion dealer’s method of do- 
ing business. 


4. The Champion franchise gives dealers the 


right, if they wish to exercise it, of cashing in 
on demand for Studebaker Presidents and 
Commanders as well as Studebaker commer- 
cial cars and trucks. 


Join the Studebaker family now. 
Represent the Studebaker Cham- 
pion in your territory. Every owner 
of lowest price cars is a prospect. 
Studebaker, the Great Independent 
of the automobile business, respects 
and fosters your independence. 
Write me personally today for all 
the facts. 


fe 


THE STUDEBAKER CORPORATION 
SOUTH BEND, INDIANA 


STUDEBAKER 


The Great Independent ..- America’s Friendliest Factory 






Why theres reoney 
te it foe you 
in handling the complete Studebaker 
line of passenger cars, commercial 
cars and trucks: 
@ YOU MAKE JUST ONE INVESTMENT! 
@ YOU PAY JUST ONE OVERHEAD! 


@ YOU CARRY JUST 
ONE LINE OF PARTS! 


@ YOU ADVERTISE JUST ONE NAME! 
e YOU BUY JUST ONE ELECTRIC SIGN! 


e YOU DO BUSINESS WITH 
JUST ONE FACTORY! 


29.19 MILES PER GALLON! 
Champion beat all other 
largest selling lowest price cars 


Inthis year’s Gilmore- Yosemite Sweep- 
stakes, a Studebaker Champion,with 
expert driver and Studebaker’s low-ex- 
tra-cost overdrive, decisively defeated 
the 3 other largest selling lowest price 
cars in gas economy. The Champion’s 
average—29.19 miles per gallon. 








